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This bibliography has been compiled as part of a continuing series 
designed to make information on relevant dissertations available to 
users of the ERIC system. Monthly issues of Dissertation Abstracts 
International are i eviev;ed in order to compile abstracts of 
dissertations on related topics, which thus become accessible in 
searches of the ERIC data base. Ordering information for dissertations 
themselves is included at the end of the bibliography. 

Abstracts of the following dissertations are included in this 
col lection : 



Akagha, Kevin Chukwuemeka 
A NEW WORLD INFORMATION AND 
COMMUNICATION ORDER: A 
NIGERIAN RESPONSE 

Al-Dakheel, Fawaz Mohammed 
THE POTENTIAL OF VIDEOTEX 
IN THE KINGDOM OF SAUDI 
ARABIA; A DESCRIPTIVE STUDY 

Al-Usmaril', . Abdulrazak 
AN ANALYTICAL, COMPARATIVE 
STUDY OF TELEVISION SYSTEMS 
AND DECISION-MAKING PROCESSES 
IN FOUR ARABIAN GULF 'STATES 
(SAUDI ARABIA, KUWAIT, 
BAHRAIN AND QATAR) 

Barnes, Judith A. 

GENDER PORTRAYAL IN MAGAZINE 

ADVERTISING 

Bast, Elaine M. 
MEDIA EFFECTS AND THE FOR- 
MATION OF POLITICAL COM- 
MITMENTS 

Blaisdell, Kenneth Charles 
KEEPERS OF THE FLAME: A 
SEARCH FOR VALUES IN THE 
MAGAZINES OF THE CAR-CULTURE 



Cooper, Anne Messerly 
THIRD WORLD NEWS ON NETWORK 
TELEVISION: AN INCLUSION/ 
EXCLUSION STUDY OF VIOLENCE 

Corlett, William Cleve 
CENTRAL OR PERIPHERAL ROUTES 
TO ATTITUDE CHANGE; THE 
ROLE OF REPETITION IN TELE- 
VISION COMMERCIAL WEAROUT 

Durham, Dona Anita 
EMOTIONALLY DISTURBED AND 
NON-EMOTIONALLY DISTURBED 
CHILDREN'S PERCEPTIONS OF 
PROSOCIAL TELEVISED MESSAGES 

Edwards, Emily D. 
THE RELATIONSHIP BETWEEN 
SENSATION-SEEKING AND HORROR 
MOVIE INTEREST AND ATTENDANCE 

Ema , ■ Ema Adama Joshua Udo 
EDUCATIONAL RADIO AND" RURAL 
DEVELOPMENT 

Farnsworth, Kent Allen 
PRISONERS, REPORTERS AND THE 
MEDIA; THE ROLH OV SPECIAL 
INTEREST GROUPS IN AGENDA- 
SETTING 
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Fields, Echo Ellen 
PREACHERS, PRESS, AND 
POLITICS: THE MEDIA 
CAREER OF A CONSERVATIVE 
SOCIAL MOVEMENT 

Frankl, Razeile 
POPULAR RELIGION AND THE 
STUDY OF THE ELECTRIC 
CHURCH 

Goldman, Trvin 
COMMUNICATION AND CULTURE: 
A Q-METHODOLOGICAL STUDY 
OF PSYCHO-SOCIAL MEANINGS 
FROM PHOTOGRAPHS IN TIME 
MAGAZINE 

Holaday, Duncan Alan 
MAKIi>IG MEDIA FIT: SHORT- 
TERM ADJUSTMENT TO A NEW 
COMMUNICATIONS TECHNOLOGY 
IN A WEST JAVANESE VILLAGE 

Hoskins, William Dale 
BROADCAST ADVERTISING SALES 
EDUCATION: A COMPARISON OF 
PERSPECTIVES OF BROADCAST 
MANAGERS AND BROADCAST EDUCA- 
TORS IN THE SOUTH-CENTRAL 
REGION OF THE UNITED STATES 

Kunkel, Dale Lyman 
CHILDREN'S UNDERSTANDING OF 
TELEVISION ADVERTISING: THE 
IMPACT OF HOST-SELLING 

Lee, Dongshin 

MASS MEDIA AND POLITICAL 

SOCIALIZATION OF IMMIGRANTS 

Loetterle, Bridget Catherine 
AGELESS PROSE: A STUDY OF THE 
MEDIA PROJECTED IMAGES OF AGING 
AS REFLECTED IN CONTENT ANALYSIS 
OF MAGAZINES FOR OLDER PERSONS 



Long, Jill Lynette 
AN EXPLORATORY STUDY OF 
PRE-SCHOOL AND ELEMENTARY 
SCHOOL CHILDREN'S PERCEP- 
TIONS OF TELEVISION COM- 
MERCIALS 

Lynch, James Michael 
AN INVESTIGATION CF THE 
INTERRELATIONSHIPS BETWEEN 
PRODUCT INVOLVEMENT, AD- 
VERTISEMENT CONTENT AND 
INFORMATION PROCESSING STYLES 

Martinez, Larry Frank 
THE GLOBAL POLITICS OF COM- 
MUNICATIONS SATELLITES: 
ACCESS TO THE GEOSTATIONARY 
ORBIT AND RADIO SPECTRUM 
RESOURCES 

Meziou, Fekri 

THE IMPACT OF ADVERTISING ON 
THE LESS DEVELOPED COUNTRIES: 
SOME EMPIRICAL EVIDENCE 

Mulholland, Robert Joseph 
CARL MCINTIRE: THE EARLY 
RADIO YEARS (1932 TO 1955) 

Nerden, Joseph Taft 

A STUDY OF FACTORS RELATED 

TO THE USE OF MOTION PICTURE 

FILMS BY PUBLIC SCHOOL 

TEACHERS 

Niemeyer, Daniel Charles 
A STATUS STUDY SURVEY OF 
POSTSECONDARY CONSORTIA IN 
THE UNITED STATES IN 1982, 
INVOLVED IN THE OFF-CAMPUS 
DISTRIBUTION OF EDUCATIONAL 
MATERIAL VIA TELEVISION 



Novak, Glenn David 
VERBAL FEEDBACK AND THE 
ACQUISITION OF INFORMATION 
FROM INSTRUCTIONAL FILMS 

Obotette, Bassey E. 
MASS COMMUNICATION FOR NATIONAL 
DEVELOPMENT IN NIGERIA: ANALYSIS 
OF CONTENT AND STRUCTURE 

Palmerton, Patricia Ruby 
TERRORISM AND THE MEDIA: A 
RHETORICAL CRITICAL ANALYSIS 
OF THE "CRISIS IN IRAN" 

Parsons, Patrick Robert 

CABLE TELEVISION AND THE FIRST 

AMENDMENT 

Pitta, Dennis Anthony 
AN EXPERIMENTAL INVESTIGATION 
OF THE RELATIONSHIP OF SOME 
MESSAGE AND RECEIVER CHARACTER- 
ISTICS ON COMMUNICATION SUCCESS 

Reeves, Jimmie Lynn 

STAR DISCOURSE AND TELEVISION: 

A CRITICAL APPROACH 

Saddler, Valerie Stephanie 
A CONTENT ANALYSIS OF EBONY'S 
AND LIFE' S 1955-1965 REPORTING 
ON BLACK CIVIL RIGHTS MOVEMENT 
ISSUES 

Sid Ahmed, Aba Bakr Awad 
MASS MEDIA AND DEVELOPMENT IN 
SUDAN 

Steele, Allen Richard 
A MODEL FOR DEVELOPMENT OF A 
TELECOMMUNICATIONS SATELLITE- 
NETWORK FOR ADMINISTRATIVE 
EDUCATIONAL AND OTHER PUR- 
POSES [N A PR.r/AT'f] ORGAN- 
IZATION 



Scokes, Laura Christina 
ANALYSIS OF INCIDENTAL 
LEARNING VIA TELEVISION AMD 
THE RELATIONSHIP BETWEEN 
RETENTION AND INDIVIDUAL 
CHARACTERISTICS 0? AGING 
ADULTS 

Streeter, Sandra Kay Wieters 
ROLE STRAIN, ANOMIA, AND 
TELEVISION VIEWING: A 
PRELIMINARY INVESTIGATION 

Suberi-Valez , Federico Antonio 
HISPANICS, THE MASS MEDIA, 
AND POLTICS: ASSIMILATION 
VS. PLURALISM 

Sy, Demba Jacques Habib 
CAPITALIST MODES COMMUNI- 
CATIONS, TELECOMMUNICATIONS 
UNDERDEVELOPMENT AND SELF- 
RELIANCE: AN INTERDISCIP- 
LINARY APPROACH TO TELECOM- 
MUNICATIONS HISTORi' AND 
SATELLITE PLANNING ON A 
PAN-AFRICAN SCALE 

Tankel, Jonathan David 
THE ITV THRILLER: THE 
INTERACTION OF MEDIA SYSTEMS 
AND POPULAR CULTURE 

Walker, James Robert 
PATTERNS OF MASS MEDIA EX- 
POSURE AMONG ADULTL, HIGH 
SCHOOL JUNIORS, AND SEVENTH 
GRADERS 

Welch, Barbara 
BEING-IN-THE-BODY: A 

REFLECTION UPON AMERICAN 
SELF-MEDICATION DRUG 
ADVERTISING 
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Woodman, Kieran 

HISTORY AND ANALYSIS OF MEDIA 

CONTROL IN IRELAND 192.3 - 1983 

Zaccardi, Denise Marie 
LIBERATORY EDUCATION IN TV 
PRODUCATION FOR INNER CITY 
YOUNG ADULTS 



A NEW WORLD INFORMATION AND COMMUNICATION 
ORDER: A NIGERIAN RESPONSE Ordt r No. DA8503046 
Akaoha. Kivih CMUKWUffcMfKA. PH D. Unlv0f$ity of Mmn0sotc, 1984. 
342pp. Major Adviser. Rcbcrt Lindsay 

With the rise of natior^alism in the newly independent states of 
Africa, Asia, and Latin Arnerica, a parallel concern lor control of their 
economies, communications and cultures was established. This 
concern manifested itself in many ways, but crystallized on two major 
considerations: the call by these post-colonial states for a new wortd 
information order arid a new economic order to replace the old orders 
groaa^y skewed in favor of the Irvdustrializod nations. 

This study was concerned with the call for a new worid information 
and communication order and Nigeria's response to it. 

The News Agency of Nigeria (NAN) is Nigeria's single most 
important response to the call for a new order of information and 
communication. 

Using an integrated technique of data collection-questionnaire 
survey, face-to-faco unstructured Interviews, participant observation 
arvd library snurces-the study examined ihe origin, structure, 
operations, and the sooo-political role of the agency as v/ell as the 
»oci:il cru»racterlsttcs of its journalists, the relationship between tha 
agency and the world agencies and the problems affecting its current 
and potential effectiveness in balancing global news flow and 
integrating the African news media. 

Because the study contemplated primarily the main demographic 
and social characteristics of NAN journalists, no assumptions were 
mads and no hypotheses were ttstsd. 

The profile thst emerges from (t>e study is o( s press corps of 
profsssk>oal)y orientsd journsiisls who sr9 wsN-pakl, rsiativsly young 

•ndwsll-aducsted but insxpsriencsd. Th« ms^odty art male and 

ISIJiJr'li!!!''*^^^ '"'^ ^ Nigerian stats. WhHs 
may entered the rwvs media through differsnt routes, the maioritv dW 
f ^a^^ u diversity training in journalism. Yet the majority feels W 
a unlvsrsity degree in journalism or in another discipline is 
unoscsssaryior journalism work. There is disproportionate 
rsprsssntation along geographic and ethnic lines, with most 
mspondsnts coming from the southern states. 

Although the results may noi be representative in a statistical 
aense (92 out of 166 journalists completed and rstumed ther 
<^tonrmiml they are Import^int as substsntivs dsta concerning ^n 
■ipwt of communtcaUons dsvslopmsnt about which imis is known. 

TMf POTEMTIAL OF VIDEOTEX IN THE KINGDOM OF »AUDI 
ARABIA: A DESCRIPTIVE STUDY Order No. DAS504»43 

Ai-DAicHHEL, Fawaz Momami«d, Pm.D. Wayne Sfafe UnZ/trt/fy, 1984. 
3Q0pp. Adviser: Dr. J. Daniel Logan 

This study is a descriptive analysis of the nature and technology of 
videotex, providing background information on its worldwide 
development and applications, but focussing primarily upon th,e 
potential applications of videotex systems in Saudi Arabia. 

As a background to the problem, Saudi Arabia's past And current 
economic de^'eiopr^ent plans are examined, as well as relevant socio- 
cultural aspects of the Kingdom. Socio-cultural and economic faceta 
0* ttie cou ntry are examiryed in order to determine their compatibility 
with existing or modified videotex systems. The nature and 
technology of videotex are examined in detail in order to establish 
their compatibility with the existing telecommunication and 
information technologjes in Saudi Arabia. The workJwide 
development of videotex systems is examined to ascertain which of 
tt^ videotex standards and technologies will be most suitaWe in t ts 
case of Saudi Arabia. 

The research entails a mail questionnaire which is analyzed to 
yield the existing level of videotex application in the Kingdom, as weM 
ts the respondents' judgments about what applications wouid be 
nnost suitable for Saudi Arabia. This research proposes cooperative 
public-private sectors investment in the development of videotex; tNe 
current proposal adapts and modified a model proposed for the Stats 
of South Carolina by Garry Powers, a research analyst at the 
University of South Carolina. A cooperative public-private sector! 
Saodia Arabian Information Resou^ 'e Network Authority (SA IRNA) ii 
proposed as the vehic'e of introducing arxJ promoting a national 
videotex system The functions of the information Authonly will 
include the development of a well-organired. large database* as weC3 
as videotex systems Recommendations are also made regarding 
mich fsnues as the adoption of the Telidon starvdard in Saudi Arabia 
^ «nd tN« (^<Jtablishm€nt of consi.stent terminology for use in the 



AN ANALYTICAL COMPARATIVE STUDY OF TELEVISION 
SYSTEMS AND DECISION MAKINO PROCESSES IN FOUR 
ARABIAN GULF STATES (SAUDI ARABIA, KUWAIT, 
aAHRAIN AND QATAR) Order No. DA8428862 

Ai-uSMANi. Abdulrazak S., Ph.D The UnivBrsiiy of Wisconsin • 
Wad/son. 1984 282pp. Supervis<or: Professor Richard G. Lawson 

There has been a tendency in the United States to label madia 
systems of the world according to abstract categories like "westsm," 
"conimunist," "authoritarian," etc. Such labeling has given the 
tfnpression that tew important differences exist among countr^js 
classified ur>der the same categories. Several communication 
resdar chers have even suggested that television, especially in 
developing nations, functions similarly, ignoring diversities thai may 
exrst among the nations such as differences of political, social, and 
religious structures. Th:s study sxsminss four QuN Arabian states 
usually considered to be homogenous, sharing nsarty skrWIar cunurai 
characteristics Siibstantial and formative dlftsrencsa in the TV 
ttystama* atructurs, political phik)Sophiss. anddacision-maKino 
pfocMSSS within Saudi Arabia^ KuwaH. Qatar, and Bahrain w«ft 
dtscovsrsd. 

Since the study asks how the TV systems in the four states are 
itructured and decisions are made, direct observation was the best 
possible research method. The writer observed and discussed issuaa 
with key personnel within each system. 

The study shows that certain differences indeed do exist in the 
structuring of the four systems, even though state govemmenis own 
all four. That is, each possesses a different model of operation, 
espscinlly with issues related to centralization and decentralizalion of 
authority. Officials in each system perceive television differently, and 
hence they have different philosophies about how TV can best bt 
usad. The study's findings thus do not support the claim that 
television in developing nations follows similar patterns. Rathar, their 
different social, religious, and political philosophies result in dffarani 
standards of ctnaocship and processes of program acquistion and 
production, which can In turn nagativaJy affect program axchar>ga 
and cooperation found bctwaan Quifvtaion and othat aimilar Qui 
organizations. 
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GCMOE'A PORTRAYAL IN MAQAZINC AOVERTISINQ 

OrdarNo. DA842i50« 
BASNta, JuwTH A.. Ph.D. f^ensselaer Polytechnic Instftut^, 1964, 
217pp. 

An analysis of the gender portrayals in magazine ads in 1953, 1979 
vxJ 1983 shows irtat over the thirty years, the portrayals have bacomt 
isss stereotypicaily masculine and feminine, but that over the short* 
term from 1979 to 1983. they have started to become more traditional, 

i only slightly. 

The methodology combines Kenneth Burke's tenets of rhatoricat 
criticism with content analysis methods. Burke's cluster anafysiia is 
used to index the elements to be analyzed; his structural analysis to 
chart changes in them; and his agon analysis to identify overil 
masculine and feminine portrayals. 

Facial expressions, places and products are analyzed in ada in fl¥« 
different types of magazines-men's, women's, home, business and 
naws-'f or the three test years in order to show changes in portrayiia 
both over time and across markets. Full page ads only are examined. 
The January. May and September issues were chosen to ^d\xM for 
seasonal advertising changes. 

The data provide information on the gender composition ct ads aa 
I as gender-related patterns in gaze direction and focus, facial 
expressions and place and product associations. Results vary by 
6^eni- and magazine category but. in general, support the tt>esia Ad 
Composition: Men predominate in ads. but less so in 19/9 than ki 
i953 or 1983. Ads showing men and women together and as equaia 
peak in 1979 but then drop off. Expressions: Women predominantly 
look up and smile in th } 1953 ads. have more varied expressions in 
1979 and return som<^what to earlier patterns in 1983. Men's pattama 
are consiste'-aiy mo ^ diverse. Focus patterns do not support the 
thesis. Place: Hom« remains more a woman's place and the office 
more a man's, but in 1979, thara is a sharing of both places by man 
and worr>en. Products: Domestic and personal care items stU remain 
more feminine and cars, electronics and financial goods mora 
masculine. However, there has been a general increase tn gender- 
neutral, no«figuro ads for these products. 



MEDIA EIFFECTS AND THE FORMATION OF POLITICAL 
COMMITMENTS Order No DA8428369 

BAni i.AiNt M . Pii 0 B.;w//ng ('irpo/i Un/vers/fy. 1964 20lpp. 

^his loiudy f^xam.'-fMi U\r i\\i\rj^nUV r-fff^cls of media on tha 
formarion of ooMicai commtlrnents dur.ng the pres'dential campa-gn 
of 1972 Political comni.tment was corceptualizcd to include multipWi 
aspects of political activities and attitudes The media vanables wer« 
separated initially into candidate conuolied and non-candidate 
controlled souicea. as well as mto the media channels o! television, 
radio, print, ard interpersonal communication These 
conceptualizations were onented toward refining both the political 
commitment vanablesand the media influence variables that are of 
concern m mass communication research. 

The data for this study were based on the survey conducted in 
Syracuse. New York by Patterson and McCiure. Factor analysis of 
relevant data from the Patterson and McClure study provided the 
basis for operationahzmg the political commitment and medii 
variables The political commitment variables included political 
attachment, political estrangement, care who wins, political interest, 
strength of party jndeni.fication. expect to vote, and candidate 
preference 

The results indicated that the overall effects of media on the 
formation on political commitments were minimal in comparison to 
tne effects of socioeconomic status and social background 
characteristics The degree of involvement in various forms of medifc 
was less influential m shaping political commitments than was the 
perceived influence of media. Several background variables, such as 
age cohort, mantal status, religion, education, and class 
•ndenhfication. were significantly related to the f orrr.ation of political 
commitments, suggesting that the prevaiung life styles arid idecMogiee 
may play a more influential role in residential campaigr^ than the 
direct effects of rnedia involverrientS- 



Ka;>CRS Of THE FLAME: A SEARCH F0« VALUES IN THE 
MAGAZINES OF THE CaR-CULTUF« Order Wc. DA8426507 
BlaiSocll. Kennttm Charle?:, Ph.D. RenssBla^r Polyt^hnic InstrtutB, 
1984. 189pp. 

•Vo product of a (echnological society has hod a more complete 
imnur* -r, o^- culture than the automobile of 20th century America. 
Accordingly, much has L^een written about the automobile's role in 
American life Cynthia Dettrslbach. in her book In the Driver's Seaf 
(1978). identifies four "dream" categoneS'-youlh, freedom, success, 
and possession-. values thait are bound v-p with our collective 
imagination, arxj "carried** by the automobile. 

The end of World War II saw the beginning of the halcyon days of 
the lutomobilQ m America, and the renewal of tne passionate love 
affair of the American w«(h his car. At the same time European sporla 
cars were imported m increasing numbers. Reflecting the growir^g 
•nterest in enthusiasts' cars and racing, Road and Track maga2jr>e 
was established m )948, modeled after Bntish motoring journals, tt 
^as soon followed by Spons Car Graphic and Sports Cars Illustrated 
(^vtvch became m 1960. Car and DnyBr). 

A content analysis of selected issues of the four magazines from 
the aarly 1950'$ through the 1970'9 revealed that youth, freedom, 
success, and possession, along with two other pervasive themes, sex 
ifid power, are mdeed to be found m the enthusia;it.-<' car-cutture. As 
Keepers of the Flame, the enthusiast-writers vigorously promoted the 
automobile withm the context of the larger American culture aj^d 
guided their readers to value the behaviors and beliefs held by the 
Altars to be "correct.'* 

The magazines' view of youth is. for the most part, nostalgic. 
Possession IS dassjc car?;, exotic cars, and desiring the unattainab' 
Success for (he editors wa:3 inextricably tied to possession. Freedom 
meant, in the early days of the magazines, speed arxj racing; m the 
:ast decade, a frontier individualism that guarded freedom from any 
external threats to the enthusiasts' car culture Sex is discussed with 
an outdated mixture of shyness and bravado Women are surrogate 
automobiles and t^emgs to be feared as they nave the power to deny 
♦•eedom The magazines ad'nire and dc^sire power arxj control over 
other man ar^ ^omen arxj over the automobile. 

^he editors use thii magazine as a platform from which to pref)ch 
.\r American idealism, f^srhaps outmoded, but strongly b©li(>vefj 
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THIRD WORLD NEWS ON NETWORK TELEVISION: AN 
INCLUSION/EXCLUSION STUDY OF VIOLENCE 

C-ooPdR. Anne Messeply. Ph D The Urii'^er^ity ol North Carolina Mi 
C^an»/H///. 1984 iS4pp Supei^isor: RobertL Stevfuson 

Probably no single topic in tne New World Information Order 
debate has Qenerated as much interest as that of negative coverage 
:h€ Third World. Numerous studies have shown that violence doee 
indeed dominate coverage by United States media. But does 
"dominance" mean that violence determines coverage? 

This study looked at the evening news on ABC. CSS, and NBC 
because of television's importance, as ArT>erlca's national r^ewi 
medium, in reporting foreign affairs. After a content analysis erf 
te*avt»K)n news for the year 1978 wes dor»e, the results v^e 
compared with newsworthy event* in the Conflict and Peace Datai 
Bank to see which ones were included and y^ich excluded; this benk 
compiles and scales events in seven categories from neutral to 
conflictive. Discriminant analysis was used to test the hypothesis that 
for 100 Tnird World countries, the more violent an event, the rnort 
likely it is to be covered on network television news. 

Results Showed that violence had at best a barely perceptible 
relation to inclusion/exclusion of events. Correlations between scaled 
violence and coverage on television were entire Third World, .052; 
Mjddle East. 01 , Africa. .114; Asia. 004, and Latin ArT>erica, 06. The 
hypothesis was not supported. 

The inclusion/exclusion rr^ethod also revealed that 21 countries 
got 84.1 percent of coverage. Despite their involvement in 
newsworthy dorrostic and international events, 79 Third World 
countries were virtually absent from television screens, receivir^g from 
Oto lets than 1 percent of Third World coverage, Egypt received not 
or>ty the most coverage (12.3 percent of the total); it also had th«a 
higt^t selection rate, with 66,9 percent of its events included on 
leievision-compared to 27 percent for the Third Worid as a wfx)*e. 

Thus television creates two kinds of distortion; "over*' -coverage of 
a few countries, such as Egypt, and virtual omission of a great many 
countries, such as all those in South America. Television seems abie 
to cover only a few continuing stories This study proposes that thoee 
involving the Third World are: tha survival of Israel, the threat of 
communism/socialism, and violence in sub-Saharan Africa. Countriea 
that do not fit into these three stories receive little or no television 
coverage. This study coricludes with suggestior>s for usir^fl the 
tnclu»K?n/exckJSK)n method as a means of icnproving network 
coverage of the 79 negiected countrtee. 



CeNTRAL on PERIPHERAL ROUTES TO ATTITUDE CHANOC: 
THE ROLE Of REPETITION IN TELEVISION COMMERCIAL 
WEAROUT Order No, DAa42lM7 

Coeurrr. Wilua;ji Clev€. Pm.D Th§ Univ&rsny of Iowa. 17app, 
S»pervt»ors: Assistant Professor PaulJ Traudt, Associate Pr offeror 

'^hn T. Cacioppo 

study used Petty and Cacioppo's Eiaboratk^n Likelihood 
^ (1981) to examine the effects of message repetition and speed 
of presentation on attitudes toward television commercials. An 
axperiment was designed to evaluate three hypotheses, (f) Oh^ the 
recomrT>endation is personally relevant: moderate levels & 
■^mm^rcial repetition increases central route processing, resuming m 
ij) increase in attiturie change for strong argument commercialt and 
i s^pMCiousness effect on attitudes for weak argument commerciaii. 
(2) Exiendinf, tf^e period prior to central route processing, through an 
increase m presentation <5Pf><5d. will delay the effects of message 
repetition and commercial wearout. (3) If television commercial 
predominately processed through a peripheral route to anitude 
change, at least with the first few exposures, the initial anitudinal »evel 
of I quickened te*evrsion commercial will be higher than tf>e same 
comnr>«rcial presented at a slower pace. 

L)r>der conditions of high involven->ent. undergraduates vfewed 
teievtsion commercials m which argument quality and speed of 
presentation were manipulated. For these purposes, four television 
comnrNjrcials were produced and incorporated into g two by two by 
^ogr factorial derygn. two for presentation rate (regular or quickened)- 
two for argument type (strong or v.'cak), and four for exposure 
frequency (one. three, five, or s ven) Following exposure to the 
r.omf ;*ercial(i). subfects evaluated the prf>duct and commercials on 
vartoua cr>gnitive r^^ponse. attitudinal. boredom, trustworthir^wm. 
'ecall nrveasurea 



H««una rvvMtfld that tttintdm tNi MvtfiM product w«r« 

rwt affactsd by soe«<l o< pmaantation. Th« qu«cv«n«d commercitb 
r»ftjm«f incret»*d nitial tttrtiKkw (hypo1h««» # J), nor d«l«ye<J their 
»ut»«Qu«nt c$«cl»n« (hypoth«ani # 2), tndtctting ttitt tt^ increased 
pfesentation sp«ed d«3 no) dtvupt v«*^r processing of ttytHe sm\pl« 
commercial fT>cs5it)es Results for \hs firit hypottiesis iryjic»ted 
centril route processing of the comrrwrcial rr^essaijes. Tt>ore was aloo 
an indication that mesuo« repetition (rather than spe«d of 
presentation), was th« key to maasa^ processing ability, proclucinii a 
•paciouanaaa aHact for weak vgument cornmerciaJs. It also appcarid 
that cogniinw raapor^ne* w«re i^creasingjy diractad tow(»rd l^>e 
comfnarc»al HmN (rathw than the adv«rtiMKi product) wtth repetitiosL 



Mudianca mteraat m horror irwviea, A sample of Knoxvifle, Tennessee 
•ouita were surveyed in a mail queatjonntira, which included 
measures of horror mov»e interest, nf>eii»uraa of movte-going habit*, 
measures of attttodw toward occult subjects, and Zuckerman'a 
(1979) measure of the Sensation- seeking trait. Findings show that 
subjects who had a high interest m watching horror movies a>ao 
scored higher on the sensation-seeking scale. In addition subi«:tt 
vArfio indicated a greater preoccupation with thoughts about rnortattty. 
a greater beltef m spirits and aliens, and were less religious 
orthodOK also tendf to be more interested in watchirvi horror 

also found to l posjtivefy correlsted with Sensatton-seekirtfl. 
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EMOTIONALLY DISTURBED AND NON EMOTIONALLY 
DISTURBED CHILDREN'S PERCEPTIONS OF PROSOCIAL 
TELEVISED MESSAGES Ordtr No. DA842ie9t 

DuMMAM, Doha AwrrA, Ph.D. Th§ Urnvrslty of 79X9$ if Austin. 11 
324pp. Skjpsrvtsing Profetsors: Jame« E. Gilliam. Timothy P. ! 

During th€ 1970a, adherence to the social learning theory vmt of 
"ii>^«vl«lon'» effect" on children shifted to concern about age*re«aM 
cnAr>9#?i in children 'a aWity to procMS Meviaion inlonnation (Reeves 
» wartefta, 1982; Waneila, 1B60). In rrnich of the cNWren and 
to^^^vmion ; aeearch. reeearchert using a coonMve deve to pnwrttf 

perspective have chosen Pi^^^tian logical operatione aa the means 
fo^ unoerstanding children's ability to comprehend what they see on 
TV (Faber . Pertoff . A Hav^ins. 1982). But. as variables, age and 
Piagetian cognitive developmental stages may not add as miKjh 
insight into children's perceptions of what tf>ey see on television as a 
variabte concerned with social cognition might (Faber et al., 1982). 
Role taking, or the ability to put oneaeW mentaify in place of another, 
has been suggested conceptually (Faber. Brown. & McLeod. 1979; 
WarteHa. 1980) and methodologically (Faber et al.. 1982) as a 
devek>pfT>ental concept directly related to children's comprehension 
of televised material. In addition to investigating the importance of 
ro*e taking in the comprehension of prosociaJ televised messages, 
this study focused on: the perceptions cmotionany disturbed chiWren 
develop from prosocial content, how these perceptions may differ 
from ttwse of non-emotionally disturbed children, and differences Jn 
perceptions within the population of emotionaJfy djsturt)ed chiWren. 

DaU for the study weie collected from 30 rhiWren labeled 
emotionally disturbed and 30 non-emotionally disturbed chMdren 
ranging m age from 8 years 10 months to 13 yean. A story from th* 
Seiman Byrnes ro\9 taking measure aixJ five questions were resvi 
eech chiW. Following the story, each chiW was asked to watch a 
videotaped segment from the Mork and iW/ndy television series and 
tt>en to respond to questions about the program. This information 
pius demographic data for each child and the W9lk9r Probl9m 
B9h9viof id9ntific9t!on Ch9Cklist for the emotionally disturbed group 
formed the basis for the major analyses of the study. 

The canonical correlation analyses yielded strong supporting 
evidence for role takmg as an m-^-cator of comprehension for the non- 
disturoed group However, role taking did not appear to be as strong a 
predictor for the emotionally disturbed group. Results of the 
d»jicriminant analyses revealed that the disturbed group and the non- 
disturbed group responded differently to the comprehension 
mmMMK^re. Children labeled emr ,tlonally disturbed generally perfonned 
at a lower levei t^an did their r*on. disturbed peers. Distinct 
con>orehennon differences between groups of emotionaify disturtMri 
ch'^c'.ven wr^e stattaticaHy supported. 



THt rtCLATIONSHIP SETWEEN SENSATION- SEIKIh'G AND 
HORROR MOVie INTEREST ANO ATTINDANCe 

Ord«rNo. DA842l3r7 

M«,of Professor Jack b Haskms 

More than ar.y other move genro, horror movies have content 

sueatening ir>d unpleasant Yet. the gerue has h.stoncallJS «n 
■mocnant o< th, film .nduatry tr^ h« con*«.nHy bo«sS 

heh.nc aud^nce support o< th, ry^ oi fllr. Se "n,," on r^^ 
theory of r...,v,n Zuckerm«., app.ad m an explar'a on ^ 
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EDUCATIONAL RADiO AND RURAL DEVO,0PMENT 

OrdtrNo. 0A8502a04 

Ema^Ema Adam Joshua Udo, Ph.D. The University of Michigan. 
256pp. Chairman: Frank E. Beaver 

This study is based on the assumption that media, particularly 
^K) can contnbute immensely to rural developmen even IntSa. 

^ J^ThL"-''^'? '"^ communities. The Farm ForurJT^ 

perhaps the most common type of educational broadcasting in 
developing countries, and is often actively oriented toward^national 
S^nl'*''?? ''"'7- °* communication techrSoSSi^^ 

atprovdinq the rural communities with techniques of crop^oduSon 
•od management are of major consideration in this study 

Inadequate definition o< "Rural Development" had bin a ma^ 
•rtback to several rural projects in developing countries Soma hava 
d^ned .t as tha establishment of industri*^. more goylemmJT 
aoancies. mass education, deurbanization and/or decentrallzatton of 
natonal proiects The oeography. economy and traditions of arnnoirV. 
con. , unity are v.tal to the success of ar>y development proScJU 
the^ factors are often left out of the definition 

uTtSTnZ'll'J'^'"' 'l"*'^' ""'^ B^o«P« f>«va 

uiied m the setting-up of inappropriate priorities, unworkaWa ooaia 
^.d objectives, corruption and politiral and economic instabJHtiar^ 

^ "'^1^!°'^ ^••y unfavorable to development projecta.^ 
exemplified m th«t study of UNESCO experiments in SeneS 
Tanzania and Ghana. >^i"cw«, 

lr«dequate facilities, limited funds, inefficient staff and 
cormnunications systems are major setbacks in any developinw« 
^ram. Immense cultural differences and mass illiteracy anT^ 
hifxJarances to faster- paced development. Over the yeari axoarknc* 
h« ahown the need for a strong field organization and constant 
contact between the radio instructors and thcfomms. Occatfontf 
vjwta, workshops and inter-fomm or community projects can proviifa 
Channels for the contacts. Communities must assurne major 
f«pon»bil,ties for orgariizing the foru.iis. The program formats could 
vary, but depend on the level of literacy or general awarenesao^ tS 
taroet audience, as well as the program contents 

" " « case study. It is hoped that through 

reading thcsa papaa, ona can extract usabia ideas from tha 
eKp^.rlencaa of tha Sartegaleaa. Tanranian and Qhaniiian 
experlmanta, and txiapt tham to similar situatiorw 

: PRISONERS, REPORTERS AND THE MEDIA: THE ROLE Of 
SPECIA'. INTEREST GROUPS IN AGENDA-SETTING 

OrderNo. DA842a243 
Fahnsworth. Kent Allen, Ph.D. The University of Iowa. ^9Q4 2tS8oo 
Supervisor: Professor Don D, Smith " 

The mass communication theory commonly referred to as aoend.. 
setting postulates that the general public learn from the mas5 nSS 
which public issues to consider .mportant. Agenda-setting sthXnT 
have generally examined this p.oposition by measuring 
aixi type of attent on y;ven particular issuei by the media f J o^ bv 
ass«smen^ o< o,e salience these issues hold in the puSc rl ^ 

This study hypothesires tha. a portion of the ne-vs agend^ 
orjoina ts w th spec^al interest .iro.ps who have becom. .k *«J at 
Pfeseru.ng their r,..se-3 to ropo„er,<! and t^ditors in such a m.-me? as 
to attract .^n.M a attention These gmup, presume thai they ca^ 
infiuence both an issues agenda" (the issues presented by ,N» 
.■nfid.a)£.nd an ••,.i..;ude3 agenda (the au.tudes reflect^ in hat 
coverage) by properly presenting their cases to reported ?he study 
hy: wthosizes, however, that these groups are .bleVo nfluence th^ 
>v ues a,e,nda, bu, ,o influence any .„„udes ag. .da wh Z^t 



U3ing maximum security prison inmates at the Iowa State 
Ptinit«nt'ary as t^>« special interest group, the study assesses the 
altitudes of thrs group on penal issues, on prison life arxi on media 
coverage of the prison. Uaing coorientatjon techniques, it ttwi 
compares these attilucl' lo those held by Iowa reporters, editors and 
news director^ on th^^ *\,\fne is3u^^-3 to issess similarity /dis^iimilanty 
Iowa news content IS exif^mmed to de vmine how much atte' ition 
prison issues receive and what attituc ^s aire reflected in prison r>ew«. 

The sludy finds that altho'jgh the ctitudes of irm ites and 
reporters are similar on certain human rights issues, they are 
dissimilar on pri<>on conc^Jtions issues Consistent with the hypothesta. 
the conteni analysis reveals that mrnaK^s succeed in establishir^g an 
"issues'* a,i^r»(ja wirh the media m that prison issues do receive 
significant coverage, but fail to establish an "attitudes" agenda that it 
reflected in the content. Instead, the attitudes found in prison newit 
closeh^ parailei those heid by the reporten who produce the ne<^ 



In order to characterize this new institution, a content analysis was 
prepared and carried out (Chapter 4) on a sample of 48 programs o( 
representative leaders of the electric church- Oai Roberts, Robert 
SchuHer. Rex Humbard Jimmy Swaggart, Jerry Falwell. James 
Robison, Jim Bakker. and Pat Robertson This content analysis 
reveals significant changes in the eleclnc churcn's program 
messages and persuasive appeals (Chapter 5) when compared with 
those of urban revivalism Furthermore, the analysis documents the 
eJectnt church's transformation of the traditional ritual of fundraisino 
(ClnapterS). ^ 

This study concludes (Chapter 7) by highlighting the salient iseuM 
rais?xJ by Its analysis c4 this new institution. 



PREACHERS. PRESS, AND POLITICS: THE MEDIA CAREER 
OF A CONSERVATIVE SOCIAL MOVEMENT 

^ OrderNo. DA8422840 

Fi«Los, Echo Elun. Ph.D. C/r7/vtrs/fy o/ Oregon, 1984. 411pp. 
Adviser Donald R. Van Houten 

This disseratation examines how three New Chnstian Right 
organizations were portrayed in major national rniws media from 
June. 1979 through September. 1981. A qualitative content analyiit 
was used to devek>p a set deecnptive categonee of coverage in the 
New York Ttmee. tf^ Washk>oton Poet, Time, Ncw-^wMk. U.S. Newt 
and World Report, CBS, ABC. and NBC. ThM calegonee Indicaie 
how tt>e movement was both legitimated and deiegitimeted in that 
coverage. Comparisons between media type and over time show how 
themee in New Christian Right coverage developed. Reeearch on 
journalists' work routines and on n^ws organizations is combined 
with theories of mass media's relationship to social structure to 
suggeet explanations for the thematic patterns in the coverage. 

The movement's leaders and followers were usually deiigitimaled 
whi^ the oveiall political effectiver^ess of ihese groups often was 
portrayed as substantial. Theory-based explanations for this paradox 
ara presented. A functionalist, integrative explanation suggests that 
tfie content of the New Christian Right's program violate political and 
rtiigkHiS norms while the techniques of the movement were 
cone4«tent with rHuralistic politics. A cntical. power explanation 
contends that "pluralism" is a disguise for a "depoliticized" political 
reaim. The New Christian Right had attempted to "repoliticize 
morattty*' thus threatening that realm. The movement was depicted ee 
effective on tecnnicai grounds, but not genen% k^timate in a 
politic ' culture characterized by the h^T>ony of non-subetantive 
poiittcel discourse. 



POPULAR RELIGION AND THE IMPERATIVES OF 
TELEVISION: A STUDY OF THE ELECTRIC CHURCH 

OrderNo, DA8503691 
FnAMKL. Razeui^. Pm.D Sryr7 Mawr College, 1984. 309pp. 

Religious broadcasting by evangelical fundanr^entallst 
organizations is not a new phenomenon. What is new. many critics 
argue, is the size of the commercial investment and the direct poiitlcel 
nrKibillzation undertai^en by certain prominent members of the so- 
called "electric church." 

To date, scholars have examined several related aspects of the 
electric church, such as the conflict between Amerfcan 
evangelicalism and modernity and the relationship between religicue 
beliefs and political behaviors. There has been no discussion to dale 
regarding an appropriate frame of reference arxl sociological 
classification of this phenomenon. T^>erefore, I discuss and analyze 
»he concept cf the electric church as a new social institution, in order 
to develop e sociological framework for assesyng the implications of 
this progany of popular religion and telc^isi.^ n. 

This di^^.erlalion examines the impa' nf televirjon on relig'ous 
fDetisages It begins by formulating the ..ypothesis that the electric 
church IS a hybi id inMiiution consisting of structural elements from its 
(WO forebears- urban revivaftsm and the medium of television It 
examines tne growth, and formulates an ideal type. :>f urban 
'f?v"vali3m (Chaoter 2). and it details the imperatives of tetevision .\s an 
'PStitution (Chsioter 3) 

O 
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COMMUNICATION AND CULTURE: A Q METHODOLOOICAL 
STUDY Oh PSYCHO-SOCIAL MEANINGS PROM 
PHOTOGRAPHS IN TIME MAGAZINE Order No, DA8428245 
Goldman, Irvin.Ph D, The UnNersity of Iowa, ^9SA. 335pp Co- 
Supervisors: Professor William Stephenson. Professor Al'^ert D 
Talbott 

In keeping with the theoretical and methodological Subjecti^/e 
science principles as articulated by Stephenson's Q-methodology. 
this dissertation posits an empirical humanistically oriented approach 
to the study of communication and culture. Cultural understanding! 
were arrived at in U^ihl of inherent factor structure created by th# 
individual himself, ra her than on categorical, logical explanatory 
grounds. Unlike ths. . Jective mode in communication research whk:h 
deals with the products explicitly produced by and delivered ov#r the 
niasi media, this study attended to the implicit, rich undoriying 
subjectivity and the creative nexus of excess meanings reachei in 
relation to self-reference, feelings, and known laws. 

Tine impetus for this study came by way of historian Christopher 
Lasch who argues that the changed relationship between private and 
public spheres has fostered the development of a narcissistic 
character structure in American culture. Moreover, the historical 
decline of the family, bureaucratization of the private sphere, and a 
therapeutic sensibility has eroded the competence of the ordinary 
person and subsequently this has weakened the self. 

With Lasch's thesis in place as abductory, the concourse wm 
placed directly into the mass media via Time magazine. A Q-satTKito ol 
sixty photographs was selected, and ten individuals Q-sorted those 
Items under eight experimf^ ♦ally induced conditions of instnjctten. 
which were as follows: importam row. upbringing, ideals, personal' 
problems, real issues, comnrKKi conversation, class consckxia, and 
inn. By way of Q-technique. factor theory, and the methodology of the 
single case, lawful possibilities were expected tn mediate. 

The initial findings suggested that puWIc matters are worked out in 

personal t«rms, rather than impersonal codes meaning. Moreover, 
the dynamic operant factor structure across c«kjes po»nted to Lasch'a 
narcissistic culture, but on grounds ottw than he .Vulcipated. In e>ght 
of the cases stu Jied the setf -confirmatory conmuni, ation behavio** 
was problematic ond maintained with varying degrees of difficulty. Tt.-) 
qualify the initial findings, an interwive comparative interpretation o^ 
two cases was urxiertaken with or>e of the cases demonstrating a 
more self -detached, publicly oriented self, while the other irxJivkJual 
displayed a marked amount of self -absortjed communication 
behavior. 



MAKING MEDIA FIT: SHOffT-TERW ADJUSTMENT TO A 
UEW COiViMUNICATlONS TECHNOL( QY IN A WEST 
JAVANESE VILLAGE Order No. DA8422gi 1 

HOLAOAY. DtjNc:AN Alan. Ph.D. Ura^yersfiy ot Pennsylvania, 1984. 
3l2pp. Supervisor Ray L Birdwhisleli 

Thifi case study examines the process of introducing filmmaking 
technology to a West Javaneii^ village. It is asked f>ow this n-aw 
communications techndog was made to fit the existing social system 
in th« village, not how It might have changed \m\ system. The focus ts 



muf on adjuitment to Ki« new technology rathtr than effects reeutting 

f'om Its uM. Adjuitment refers to conatraint* imposed on tht 
ooeraiion and use of the technotogy and on the situations in whrch It 
ts usad The method of investigation m participant intervention- 
studying the inlroduc tion of something new while in the proce^ 
iotroducing it. Observation is at the microcultural level, focusing on 
events surrounding the initial contact with filmmaking equipment, 
inierpfetaion of the data is concerned with the problem of how 
paT1#ms were set for the continuing use of the technology-the 
pfobiem of "calibration." It is concluded that through a series of 
•THcrocuftural events, the use of filmmaking technology was made to 
ftt ongoing political and economic activity in the village. 

The report includes (1) a review of other cases of initial contact 
\Mth communications technology. (2) a history of the Study village 
and description of current institutional arrangements. (3) a 
background of research activity at the University of Indonesia leading 
to the entrance of filmmaking equipment nito the study village. (4) a 
description of events during the initial 16-hour period when 
filmmaking equipment ^as introduced. (5) a transcript of selected 
portions of the camera lesson, and (6) an interpretation of activity 
during the camera lesson in terms of the concept of calibration. It la 
suggested in the conclusion that the approach which stresses 
adjustment provides a broader observational fieW for studies of the 
diffusion of communications technology, and that this approach may 
be urn jHy combined with longitudinal stiidies which stress media 
effect?; 



BROADCAST ADVERTISING SALES EDUCATION: A 
COMPARISON OF PERSPECTIVES OF BROADCAST 
MANAGERS AND BROADCAST EDUCATORS IN THE SOUTH- 
CENTRAL REGION OF THE UNITED STATES 

Order No. DA8501501 
HoeKiNi. WiuiAn Dau. Ph.D. Nont) Ux§$ Sfaft Univ^rsitv 1964 
155pp. 

The purpoM of this study ts to identify and compare the tklHt and 
knowledge areas mat are va*uao4e ror success m or oaccast 
sdvertJsing saies from \h% parapectivaa of broadcast managan and 
broadcast aducatorB and to identify and compare to what degraa 
nacant graduates of bf oadcast-communicatlon, business, and other 
majors perform or exhibit these skills and knowledge areas as 
parcah/ed by selected broadcast managers and broadcast oducatorm. 
Tha opinions of the broadcast managers and broadcast educators 
ware determined from responses to a r uestionnaire of fifty-six items. 
Tha questionnaires were distnbuted l ie chairs of the departments 
or areas responsible for broadcast curricula at forty* two four-year 
universi^i' s listed by the 1983 Broadcastfng-Cabl9castlng 
y0aft>oc. ^So\ Taishoff. editor, Washington. Brdadcastlng Magazine] 
as offering degrees in broadcasting, and 1 28 broadcast managers 
who were randomly selected from the broadcast markets In which tha 
forty-two educational institutions are located. The response rate waa 
54 par cent from broadcast educators arid 51 per c^^nt from broaJcaat 
managers. 

Based upon data analysis using analysis of variance. Tukey tests 
for pajrwise comparisons, and independent t tests, the following 
conclusions were drawn. (1) Of the twenty-three skills and kno Hedge 
areas perceived as valuable lo success in broadcast advertising salaa, 
skills in interpersonal communication are most imponant. (2) Thero is 
a high degree of agreement between broadcast managers and 
broadcast educators as to the skills and areas of knowledge that ara 
valuable for success in broadcast advertising saiea. (3) Broadcast 
managers and educators are m general agreement ?s to the 
e^tectrvene^ of broadcast-communication education in preparing 
students for succars m broadcast advertising sales although 
broadcast educators may ba overiy enttiusiastlc in their appraisal of 
the enectj\mness of thts degree. 



CHILDREN'S UNOERSTANOINQ OF TELEVISION 
ADVERTISING: THE IMPACT OF HOST SELLINQ 
KuNKtt, Dalh Lymam, Ph.D Un/vers/fy of Southern Calltornfa. I9fl4. 
Chairman: Professor Aimee Dor 

This study explores children's understanaing of television 
advertising when the advertising^ cn( tont features the same primary 
characters as those m the adjacer.t program content. This type of 
advertising is referred lo as host-selling. The impact of the host- 
selling format is examined by comparing c^ .lu.'en's responses to tha 
stnr^a commercials presented in both a host-selling ar>d normal 
vwwmg (non-host-selling) format. Three dimensions of children's 
processing of television advertising which could be affected by tt>a 
practice of host-selling are assessed: ability to discriminant 
commercial from program content; ability to attribute persuasive 
intent to a commercial; and attitudinal response to commercial 
appeals. The role of developmental differences in all three of thasa 
areas is also examined by comparing children of two age groups who, 
on the basis of differences in their general cognitive abilities, can ba 
expected to process this type of advertising differentially. The groupa 
of children compared were younger children aged 4-5 years and okiar 
children aged 7-8 years. 

Results indicated that both age groups were significantly lesa 
likely to discriminate commercial from program content in the host- 
selling than in the non-host-selling condition. No impact of the host- 
selling format was observed on children's ability to attribute 
persuasive intent to commercials for either age grouo. A significant 
interaction was observed on children's attitudinal response to 
commercial appe.^ils. The older children demonstrated a significantty 
mora positive att'tude toward the advertised product in the host* 
setting than in tne non-host-selling condition; the younger children 
responded in a consistently positive fashion across the two 
treatments on the attitudinal measures. Significant agedifferencaa 
unrelated to ^ host-sellinq treatment were also observed. The oWai* 
chikJren's abiluy to discriminate a commercial from program contanf 
and to attribute persuasive intent to the commercial content were 
both found to be significantly greater than that of the younger group, 
imqiicationa of tha results are discussed. 

(Copies avaiiabia exclusively from Mtcrographtcs Oeparrmant 
Dohany Library, USC. Los Ar.galaa, CA 90089.) 



MASS MEDIA AND POLITICAL SOCIALIZATION OF 
IMMIGRANTS Order No. DAa428260 

Ltt. DoNGSHiN. Ph.D. fh^ University of Iowa, ^9QA. 185pp. 
Supervisor: Professor Don Smith 

This study examines the role of the mass media in the politicaJ 
socialization ol immigrants to the U.S. t^ore specifically, this study 
develops a model for the impact of the ma5 j media on the (1) political 
knowledge gain and (2) democratic orientation (support for 
democracy) of these immigrants. 

A path model examines the mass media impact on the political 
socialization of immig ants In thiy model, it is postulated that four 
antecedent variables (pre immigration education, socioeconomic 
status, language fluency and political interest) affect two mass rr>edia 
use variables (eihmc media use. media intended for an immigrant 
community, and hos( media use. media intended for general 
popLlation) and that the mass media use variables in turn influence 
the political socialization (polittCr-^l knowledge gam and democratic 
orfentatton) of immigrants 

Major findings include (1) Generally, the direct effects of 
antecedent variables on political socialization we-r? much greater than 
their indirect effects via the mass media (2) Among the major 
variables for this study, sot loeconomtc status had the greatest djrecJ 
influence on the poliliial knowledge gam of .rr^m.grants. (3) An)ong 
the variables for this study, language fluency had the strongest 
influence on ethnic media use and host media uss. while it had the 
second sUcngest influence or^ political knov.'ledge gam. (4) Political 
intere'vt was th^- only variable that did not have any signmcant ^'irect 
effect (>n p(jli|iral l<noAlpdge gam and democratic oncntoi.rin 
(5) bthnic n pdm use did not '.-Mluer^ce poiit.r.al knowledge gam or 
flemocfalic o:if.'n{ation sign-f-rnntly in eiU-^r d'rectto.n (6) Host media 
use difpctiy .vvi posih.ely -nMi.Pnced politica' knowlHL'ge g.^in. buf did 
'>ot affect democratic orientation. (7) Amor^g mass media, hoat 
tp'evis»on had the gr<:^atest effect on political KncuviAdgf* ^^am of 
ifn.Tiigf ants 
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^.iCtESS PROSE; # STUDY OP THE MEDIA PROJECTED 
I^^AQES OF AQINC AS* REPltcrED IN CONTENT ANALYIH 
OF MAGAZlNiS FOR OLDER PERSONS 

Order NO. DA64230a3 

Lomr¥*LC. BuiDGPT Cathtrinc. Ph.D. ( :ity IL iv0r$ity of iv York, 
186 . v'^20pp. Adviier: Professor Charles Wi..ick 

Thm research is a study of the most saiien; continuities and 
changes in the wny m which contemporary semor citizens are 
•ocialiied f.nd depictftfj througn the mass communications media, 
ipecltically In two we'i f .uL nshed anc* widely circulated magazintt 
for c>W«r persons- -Moc/trn M^turfty, Hr^ 50 Plus (formerly Harvtaf 
Vtara. and R§tlr§m§nt i/v/n^^ This content analysis of special; 
miQaiints consisted of the following twelve categories, (and 137 
•ubcatt^cnes) They are: Leisure Time; Realities of Aging; 
Pet>rcm«nt; Value Orienuiion. Religion and Spirituality; Daily LiviOQ, 
Health. Economics. Residential Patterns, Part time Work. Second 
Caretn. and Volunteer Activity; Family, and Coping Mechanisms. Tht 
content of these magazines was analyzed using the twelve categrriee 
over a twenty year time period, and the sampling covered three 
difttfent time points m each of these two specialty magazines tor 
flWerlv aud»ences Tabulation of ttie frequency of appearance of 
vanoua category and subcategory items indicated the editorial impart 
and socialization of the readers in the identified areas withm this 
research study These magazines are addressing the healthy aged 
wh show no visible signs of aging until seventy-five years of age; and 
encouraging their readers mto positive norms of aging; and 
reinforcing that "age rs a victory, not a defeat." using the words of 
EtheJ Percy Andrus. founder of Modern Maturity in 1958. The matum 
martlet was reviewed by analyzing the advertisements in the later 
issuea of these magazines in order to determirte the impact which tfie 
9rayir>o of America has had on the economic market, which 
traditionally has been concerned with the 18-49 age group. 
Determination was made of the at., ibutes of the healthy and happy 
aged uainp surveys conducted by N%tionai Opinion Research Center 
(^X3PC). This study made It possiWe to tabuifi -^both continuities a. J 
ch«^>0«a in the editorial direction of these magazines; the data 
revealed more continuity over tifDe. These magazines have taken en 
Quite a heroic task to acciakze the eWtr^ and countar thf *ofcaa of 
ruf a«eist society, ar^ enable readert to tee this time of tt>er Hta 
r anod of growth mni fuHiNment 



AN INVESTIOATIOM THE INTERRELATIONSHIPS 
BETWEEN PRODUCT INVOLVEMENT. ADVERTISEMENT 
CONTENT AND INFORMATION PROCESSING STYLES 

Order No. DAf 121756 
Lynch. James MiCMAEt. Ph.D. The University of jxas at Austin. 1964 
29epp. Supervising Professor: David L. Huff 

This study used conjugate lateral eye movements to infer which 
Dram hemisphere dominated in the processing of a forced choice 
between a braryj advertised with an entirely verbal advertisement and 
S brand advertised v^^th a picture advertisement. Conjuoate lateral eve 
movements were also used to clasarfy subject?; accordmg to their 
9t|%tral hemispheric : ireference or dominance. It was anticipatuJ that 
kjtt.dommant subjects wouW left process their brand choices and that 
they would tend to select the verbally advertised brands. Likewise it 
was anticipated that righi-dominant subjects would right process thak 
brand choici^^ and that they would lend to select the pictoriajj^ 
aflvertised b. .nds. in addition, it was expected that "high- 

P'^^cts wou.d be associated with left procesaina and 
with the choice of verbally advertised orands and that ''low^^ 

"'^^c^s would be associated with riwht proceaaino and 
with ;he choice of pictonally advertised brands "^^^ ■"o 

T'^ presented with four forced-choice situationa. Each 
srtuatlon mvoK/ed a selection between two brands, one advertimai 
w^th only words and one advertised with only a picture Each 
advertisement contained both a rational and an emotional appeal 
^hia procewure produced a choice measure for each producttVM 
plus two eye movement measures in response to two 'ef iectlvtt 
questtons about each choice. ^^^^^^^y^ 

"[^results indicated that left-dominant subjects were more llkelv 
; tocho^ce proce^. left than right and that right-dominant sub^Jla 
, \^ more likel/ to choice process right than left. The deoree o» 
aMociation v/ai not as strong as expected; however. sugoestinQ 

! ^'^•'^ classification techni-ue 

, which was employed and th^ marketing-onented. forced- choteeiSt 

' '^"^ right-dominam subiecta 

?^J?^SL1!!* Pictorially advertised brands, although the right- 
dominant aubtects warr significantly more \ik%^y to to so For ty^^ 
rnvowemenl. no aignificart relationships w^ klentified vilh mu!^ 
either proceaamg mode . xaixj selection 



AN EXPLORATORY «TUDY OF PRE SCHOOL AND 

ELEMENTARY SCHOOL CHILC.^EN^S PERCEPTIONS OF 
TELEVISION COMMERCIALS Order No. DAH422i1t 

LOHO. Jiu Ly^«m. Ph.D. Indiang University. 1984. 100pp. 

This study was conducted to obtain information on ciMldren*s 
perr. options of television commercials. Forty-eight subjects ranging 
ffwT. ^re-school through sixth grade and from four years through 
eleven years were selected as subjects Each child was shown each 
o4 three different videotaped commercials spliced with programming. 
Immediately after viewing each segment, the subject w?; interviewed 
by an Interviewer who had been trained by the researcher. The 
interviews were unstructured ar>d included questions and probing 
lac^-^ues that were developed to elicit responses reflecting tt>e 
chi^iren's perceptions, without introducing biases. The interviews 
were tape-recorded and later transcribed. These transcripts were 
content analyzed and the data generated by this process were 
compared across grade/age levels of the children. Additionaify. they 
were compared to adults* perceptions of the same videotapes. 

Perceptions varied across grade/age levels and the differences in 
lavela of perceptions were significant. Generally speaking, the 
complexity and accuracy of the perceptions increased with 
grade/age level. The younger children's perceptions were ov;.,iy 
simplistic and inaccurate, relative to adults' perceptions. 

Aa prad^^/age level increased, the complexity and ^^ccuracy 
increasf i such thp^ those m the upper levels recognized Ihe real 
dtfferfijrM.es betv^en pro^.amming and commercials and were able to 
Ci rretrtiy ide.itify the prod- :ts advertised and the action in the 
commercials The younger subjects did not exhibit an understanding 
of the real differences between orogrammmg and commercials; in 
other words, they often failed to recognize the selling and 
•nformational intents. Additionalty. they often incorrectly identified the 
Df cKhicts advertised and the act>on m the commercials. 
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I THE QLOiAL POLfTlCS OF COMMUNICATIONS SATELLITTt: 
ACCESS TO THE gOSTATIONARY ORBIT AND RADtO 
SPECTRUM RESO URCES Order No. DA8428622 

MA^TiHez, lAHnr Frank, Ph.D. University of California, Sanfa 
Barbara, 1984. 487pp. 

Satellites are increasingly important measfor communication 
Information. They derive their information- relaying capabilitiea 
through the use of two outer space resou rces, the geostationary ortjtt 
ar>d the radio spectrum. This is a study of the cooperation, 
competition, and conflict between nations over access to the 
orbit/Spectrum resources for satellite communications. 

The ability to create, store, process, and communicate information 
it an IrKreasingly important component of a nation's economic, 
military, and societal competence to exist in a competitive 
international system. Consequently, as highly efficient dissemkiaton 
of information, * '.ommunications satellit'-s are important factors of 
national powei . The politiclzatlon of tht international 
Telecommunication Union (ITU), the organlration charged with 
allocating and managing the ortirt/spectrum reaourcea, sterna from a 
wkteapread perce^' iion that preaant usa of satalllta commuoicationa 
and the orblt/r > .utrum resourcea widana the •'gap" behveen the 
Highly Developed Countries (HDCs) and the Leaa Oeveioped 
Countries (LDCs) Within an international negotiating climala 
characterized by the call fo a New World Information Order, the 
asymmetrically distributed ability to usa satellite communications 
translates to a heightening controversy over acctw to the 
orbit/spectrum resources. 
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TYm controveny centom on how to illocit« ind manage th# 
orbit/spectrum resourcaa so that ali nations will enjoy f utu 't 
"equitable access guaranteed in practice." LDCs ciaim that equitable 
access is beat achieved through a mere rigid planning method that 
res. vea on an a priori basis portions of the orbit/ spectrum resources 
for (heir use. HDCs favor a more flexible -oanagerr ent regime that can 
accommodate evolving technologies and service requirements. This 
is tht aetiing as nations prepare for the ITU'a 1965/88 WorU 
Administrative Radio Conferencae (Space WAfiC) which wiM decide 
how the crbit/apectrum resoorc )e win be allocated and manaoad. 



THE IMPACT or ADVERTISING ON THE LESS DEVELOPED 
COUNTRIES: SOME EMPIRICAL EVIDENCE 

Order No. DA8503083 
Meiiou. Fuuai. Ph.D. Un/var5/f>' of Af/nwesofa. 1984. 146pp. 

The impact of promoting a consumerist s<x:>ely through 
adveriiaing on the economic, social and poliiical life of the developing 
natior^ has gaii>ed in recent years some attention amonp 
deve^opmentalistsseraching for causes of underdevek>psiif»n . 

There are basically two schools of thougiu on the subject 
Proponents of capltalist-industrial models of economic developnf>ent 
argue thai high mass consumption is necessary to stimulate 
production, attract capital and create employment. Thus the 
promotion of goods and services in the mass media will help increaiM 
•apirntlcns for consumption of products and build support for an 
urban-Industrial model of economic development. An opposed achool 
of thougtit led primarily by dependency theorists argues that th# 
promotion of a consumerist society in the developing nations li 
detrimental to XU"^ socio-economic and political stability of these 
natione. 

A major limitatio.-) of these opposed schools of thought in thek 
(Mplenation of the implications of the promotion of ccisumer 0OOde 
in underdeveloped countries is that they fail in many cases to eupport 
their Claims with hard evidence. 

The research reported in this thesis studies the relationohip o( 
adverttaing to W)^ economic, social and political life of the develop^ 
natJone. The independent variable stu< Hed is per capita advertising 
expenditures. The dependent variables studied include; economic 
advtncement, economic dependence* investment in social servtcee. 
and poillical instability. 

The rwwits indicate that there is no relatbnsliip between the level 
of edve- ng expenditures in a developing country and the degree ol 
econom*c advancement politicaJ instability and economic 
dependence of this country. However, the findings reveal a very 
strong positive correlation between the leveJ of advertising 
expenditures in a developing nation and the perf ormsnce of this 
nation in fulfilling the basic social needs of its citizens. 

It is concluded that advertising should not be viewed as a direct 
cause 0? underdevelopment. Rather, it Is a naturally occurring 
economk: and social phenomenon In nations lhat have reached a 
certain level ol socio^onomlc advancement and that have chosen to 
encourage prfvate enterprise* 

CARL MCINTIRE: THE EARLY RADIO YEARS (1932 TO 

OrderNo. DA8428391 
Muvt^oiLAND. Robert Joseph. Ph.D, Bowling Gre^n State Univers^y, 
1964 ?80pp. 

This study described Carl Mclntlre's use of radio and nis 
relationships and problems with local stations, networks and 
government Agencies during the years 193^-1955. This was 
accomplished through the examination of primary sources Including 
those in Mclntire's radio files in Coliingswood Nev Jersey. 

Mclntire Started broadcasting his Sunday evening religous 
services from his church in CoMlngswood. N.J., ^n 1935 over WPEN 
Philadelphia He would continue until 1945. Mclntire s Sunday 
morning religious services were broadcast over WCAM. Camden. 
N.J , starting in 1938 and continuing until 1949 He was removed from 
both stations when tl>e selling of radio tirr.e for religion was 
discontiniK^d His removal resulted in complaints to the FCC and in 
court action Mclntire attempted, starting in 1942, to obtain free 
religious time on the networks NBC Blue. NBC Red. CBS. and Mutual, 
foi th^> American Council of Churches His actions were met with 
conflicts and limited succeas 



Ct^nciusions. (1) Mclntire has been using radio for over 50 ye^n 
arKj his place in the history of religious radio has been overlooked. 

(2) Mcintire's concept oi freedom of speech for radio, limited only by 
existing hbel laws and which would lead him to conflicts with the FCC 
and the courts, in regard to tLcr Fairness Doctrine In the 1960*s and 
1970's. had its beginnings in the 1930's on WPEN, Philadelphia. 

(3) Mclntire had been a controversial figure on radio and used Ms 
se 'ons on radio as an advocacy to present his vievVs on local and 
national issues before the start of "The Twentieth Century 
Reformation Hour" in 19^.5. (4) The idea of Mclntire purchasing radio 
time aside from his regul^T Sunday services, which would have its 
culmination in 1955 with the start of 'The Twentieth Century 
Reformation I lour," had its roots in the 1940'» in local politicaJ and 
religious battles. 



A STUDY Of FACTORS RELATED TO THE USE OF MOTION 
PICTURE t ,lMS by public SCHOOL TEACHERS 

OrderNo. DAQ425332 
NP^DtN, Joseph Taft. Ph.D. Va/e University, 1953. 371pp. 

This study was concentrated on 2< school districts in Connecticut 
\^ich. on the basis of a short questionnaire to public school 
principals, appeared to have the basic essentials for conductino 
classroom motion picture program^.. These essentials include 
adequate motion picture projectors, a coordinator of audio*visual 
education in each school, adequate funds for the purchase of f^lms 
and favorable attitudes on the part of supervisors and adminittrslors. 

Uuestionnaires were mailed to all public school teachers in the 2i 
towns. Approximately 39% responded with usable replies. On the 
basis o( answers to two key questions, teachers were divided imp 
rKX)^users (22%). moderate users (30%), and users (39%). AoewM ^ 
1^1 of the remaininn questions were tabulated in these three otouim. 

fteac/^n. The qt ^stipnnairaa oe the fllm-userr showed gmmt 
proporttonal frequency of film use than those oi ihe non*usersin 
respsct to such Items as: familiarity with available films and mm 
catalogues, number of films previewed for Sthowing. number of times 
disappointed when film was not available, used greater nurr^iersol 
fflmstrips, saw more films in the school auditorium, used more 11km 
passed along to them by other teachers, reported more help from the 
school audio-visual coordinator and the school system audk>*¥iMei 
director, had access to an edu cational film library in the town, wmm 
sWelo darken the classrooms, reported availability of a proiecier 
yf^m\ needed, and reported the greatest number of factors wWch tend 
to er^courage classroom use of motion pictures and the fewest faciora 
¥i4)ich tef>d to ider them. 

A greater p ortlon of film-users than non-users were prsduales 
from teachers -olleges and had participated a number of times hi 
audio* visual workshop sessions. 

The study reveals that more motion pictures are used by 
kindergarten ai>d grade school teachers than by junior and senior 
high school teachers. In prades 7-12. film-users were concentrated 
among teachers of social studies and science. 

A number of teachers and their principals were selected for 
personal interviews, in order to further determine why teachers 
worklr>g in similar environments differed in the extent to which they 
used fDOtion picture films in classrooms. From the interviews, It 
appeared that film-users ^ere highly cooperative teachers who 
irKlinad to assume additional responsibilities both in the school and 
in the community. Further, film-users appeared to be the teachers 
who conducted student-centered classrooms, were accustomed to 
using aJI kinds of learning resources, and who tended to be the 
headers rather u ^ the followers* 



A STATUS STUDY SURVEY OF POSTSECONDARY 
CONSORTIA IN THE UNITED STATES IN 1982, INVOLVED 
IN THE OFF CAMPUS DISTRIBUTION OF EDUCATIONAL 
MATERIAL. VIA TFLEVISION Order No. DA8428672 

NiCMfYER, DANiei, Charles. Pm D University of Colorado at Buuld^r, 
1984. i96pp. Director: Professor Robert E. deKieffer 

There is a great deal of activity in the irea of televised instruction 
at the postsecondary level Several demographic, social, economic 
and technological developments have occurred ir> the nast few yearn 
that have contributed to a new awareness of the fole of educationil 
technology in the di .tnbutic n of postsecondary educalionai materials 
to students off campus Hundreds of colleges and universities h«v« 
formed consortia to deal with this developing electronic technology, 
and hundred more are seelung a model »o follow. 

This survey of postsecondary consortia in the United States 
involved m the off-campus distribution of educational materials via 
television was conducted m two phases. 

Phase one involved locating (h« consortia throughout the United 
States arxl obtaining accurate, precise information on the name and 
'ocation of each consortium, 

Phasa two involved questioning these consortia for >n# purpose o( 
obtaining baseline data concorning their sire. organiiaiionrJ 
structure, mission, technology, funding and budget Cufrr^nt 
enrollment and recent growth were analyzed by relationihip with year 
established, coverage area, range of services, and sources of 
funding, full time administrator and type of membership. 

The study located 71 active consortia m the United States, offering 
more than 2.000 courses lo more than 100.000 students in 1982, 

Significant positive associations were found between "large 
current enrollment" and "wide coverage area,'* between 'Marge 
current enrollment" and "wide range of services available," betweert 
'recent growth" and "wide coverage area," between "recent growth" 
3nd "wide range of ser /ices Svaiiabie" and between "recent gro-Mh*" 
and "fur>dlng from an outside source." 



VERBAL FEEDBACK AND THE ACQUISITION OF 
INFORMATIOf FROM INSTRUCTIONAL FILMS 

Order No. DA8503845 
Novak. Glenn David, Ed.D, Northern llllr)ois UrjlvBrsIty,196A. 194pp. 

Research regarding the effect of positive and negitlve feedback 
upon learning has had conflicting results. In some contexts, praise 
has been found to be a facilitator of learning; :n other situations, 
reprool has been equally or more effective. To date, no research has 
been conducted which studies the relationship between oral 
feedback from an instructor and the subsequent acquisition of 
information Uo^^ instructional films. The research problem in 
study was to determine If such a lelationship did exist and, 
secondarily, to determine if subjects differing in anxiety level acquired 
s^niflcantly different amounts of information from films. 

The subjects for the study w^re 290 undergraduate colleya 
students from 1 2 intact classrooms. Eac^ -student completed a short 
anxiety questionnaire that yielded a nume* ical index of general 
anxiety. Subjects then viewed one o. two short instructional films on 
motion picture aesthetics. Immediately following, a 20'item objective 
test Over the film was given. Two days later, feedback treatment of an 
•niflcial nature was administered by the researcher in the form of oral 
prciee. oral reproof, or no feedback. Praised subjects were told that 
they had done extremely well on the first lest. Reproved subjects wore 
toW that they had done quite poorly. Control groups received no 
feedback Immediately after the feedback, subjects saw the second 
^Im and took another short objective test over it. 

Statistical analysis of the data revialed a signiflc&nt difference in 
the post test means between the praised and control groups, with the 
pratsed group scoring higher Reproved subjects scored 
intermediately, Suuiects rated 'ow in anxiety scored higher than those 
rated high in anxiety No ir^teraction emerged hetv/een feedback 
treatment and anxiety 

Verbal feedback from an instructor has an influence upon learning 
in the college classroom This study demonstrates the nature of this 
influence on the acquisition of specific information from instructional 
■ilms Educators who use films in the classroom should be aware of 
the possible impact of their comments upon subsequent learning from 
those films. The conscious application of positive feedback and the 
^eduction of anxiety in the rlaasroom are instructional strategies for 
<*nhaf>cing l^ar ning from films. 



MASS COMMUNICATION FQW NATIONAL DEVELOPMENT IN 

NIGERIA; ANALYSIS OF CONTENT AND STRUCTURE 

Order No. D/\8428119 
OiOr^nK, Bassey E . Ph D Howard Univetsity, 1984. 326pp. 

This study hinges on the concerns (hat the Nigerian press oiight t* ) 
participate fully m ihe processes of its nation's development by 
providing jnformation designed lo enhance mutual trust among ethnic 
groups and ultimately (o promote national integration in the country. 
Theories of mass rrie jia and national development, the study posits, 
shou kl set a framework for the identification of basic human needs, 
and the dire'^'.ion of mediated communication that could encourage 
the satisfac ..on of such needs at all levels of development. 

As a centerpiece in a continuing *^>earch for appropriate roles o( 
the press in development, the study rests on the author's proportion 
that unless Nigena uses its media to raise naiicnal consciousnees by 
placing emphasis on the human aspects of development, it may rvA 
be able to develop much else«*politically and economically. 

The study argues that the eurocentrjc concepts of development 
and the paradigms often associated with development 
communication are no more than asot of valuesdrawn from the 
universalistic slonans of "free enterprise" and that these concepts 
and paradigms can neither measure the performance, nor prescribe 
the proper roles of the press in a developing nation like Nigeria. 

To stir up any observable changes n the effort of the press to 
create a community of shared interest-a process of social integratkni, 
the study conceptualized the term "development" in the light of 
Nigerian experience and developed some communication irxJicatore 
that touch upon the basic human needs of t.^-^ J^JIgerian people, 
including those living in the rural areas, and »'.at are useful in gauging 
tlie effort of the press to promote national intt.;)- ^uion 

Through Content Analysis Method, the deve( ^pment news carried 
by the sampled newspapers was examined quan' tatively to determine 
the degree lo which the press participated in the orocess of 
integration. By this index, the quantity of development information 
was significantly low. The study finds the Nigerian media rather 
parochial in content and sectional in outlook implyinc^i that the 
proceea of integration is yet to begin in Nigeria. 



TERRORISM AND THE MEDIA: A RHETORICAL C ^TICAL 
ANALYSIS OF THE "CRISIS IN IRAN** 

Order No. DA^'^SOaoat 
Palmmton, Patricia Rusy, Ph.D. University of Minnesota, 1964. 
31 8pp. 

Taking the position that the rhetoric of terrorism Is in larg^» j-^ert 
created by those responding to it, the author of this study ^^alyzed 
television news coverage as one such response. Specifically, thie 
study examined television news coverage provided by ABC and CBS 
News pertaining to the taking of Anf)erican hostages in Iran in 
htovember of 1979, utilizing a rhetorical critical perspective aiid 
methodology. Results indicated that the coverage provkJed by theee 
two networks differs in emphasis and development, yet the 
perspectives put forward are complementary. CBS focused atlentioA 
upon determining cause for these events, placing causntion 
predominantly within the United Stales, Concern over causation and 
control developed into assessments of effectiveness of the U.S 
Administration. In CSS coverage, control in Iran remains clouded, yet 
Administration actions appear to be fDerely reactive to contro«k>9 
Iranian forces. Lack of control is placed in implicit contrast to the 
possibility of effective action through military intervention. ABC Newe 
portrayed events as primarily caused by situational factor.«» in km, 
with the U.S. Administration appearing to act responsibly In the fece 
ol uncontrolled forces, ABC shows a confused picture, and appeerr 
to ernbark upon an effort to find the assumed order in the sivuatiof> m 
ABC's depiction are many contradictory themes, reinforcing ti.^ 
sensfi of confusion. The lack of order inherent in the confusion 
reinforces the search for a way to regain order, and once again 
military action appears as a feasible altemativo because of iti 
symbolic, rhetorical value. Both CBS and AriC portrayals are 
consistent with tt^rrorist rhetorical strategies: lo cause a 
remterpretation and a questioning of tfie established order. a-uJ to 
cTihance the possibility of Institutional overraaction. 
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jZfABLE TELEVISION AND THE FIRST AMENDMENT 

OrdtrNo. DA850iaft4 
PAHtONS. Patrick Romrt. Ph.D. University ol Minnesota. 1984. 
36800 

Thb study considers the history of legislative arxJ judicial decJtioo* 
makinfl with respect to cable television and tl>e Rrst Amendment, 
eximk)es the various models of First Amendment rights that have 
been proposed for the medium, arvd finally recomr^ends a Full- 
Protection Model that provides an equitable balance between th« 
rights ot the cable operator arwj those of the community. 

The first part cH the study briefly traces the development of caWe 
televiston and cable teievhiion regulation. It examines F.C.C. and 
congriMionAl consideration of Rrst Amendment issues in the 
regulaUoo of cable TV. A detail^ analysis of federsl court deciaione 
concerning the Rrst Afnendm<int status ot cable f ollovy». The anafyili 
tuggeeti that in the Congress and in the courts, an early> unified 
perceptkK^ of cable as a non*n>edium provided justification for stronf 
reguiattorv Subsequent deterioration of that perception has led to a 
growir^ concern about cable's First Amendment status, but no sing^ 
m lei of constitutional rights has been uniformly accepted. 

"he second part of the study outlines a theoretical yardstick for 
the hietiurerDent of cable rights models. The yardstick requires a 
balancing between the expressive rights of the individual and the 
coMecth^ right to open marketplace of ideas. The principal models d 
cable ri^ts-the Print Model, the Broadcast Model, the Public Utility 
Mode) and the Public Forum Model-are then considered and found 
incapebte of the neceaaary balancing of rights. RnaNy, a f\M* 
Prolaelioft MoM is propoeed that would provWe for such balancir^ 
by pemi Win t Hmtod stale control over cable baeed on the medlufn's 
unl^vt p h yil a al and economic cheraderMlca. 



STAR DISCOURSE AND TELEVISION; A CRITICAL 
APPROACH Order No. DAft42178« 

REtvEs. JiMMic Lynn. Ph.D. The University ol Texas Mi Austin, 1964. 
251 pp Supervising Professor Horace Newcomb 

The first section of the dtssertation addresses critical issuea 
surrounding star studies and television. Adopting a cultural view of 
communication, stardom is treated as a complex phenomenon with 
institutional, textual and social dimensions. A critical franf>ewofk is 
then proposed that includes a functional definition for stardom and a 
star taxonomy. Blending the theoretical work of Richard Dyer with the 
sociological serr -^tics of V. N. Volosinov And M. M. Bakhtin, the star ia 
defined as the m Jlated human discourse of an inr^ividu allied social 
type-and u such the star represents a strategic socio-ideologlcat 
workjview. Television's role as our culture's central procesr^ of 
social reality is also discussed, and the television medium is 
conceived of as i vast signifying domain in which a number of 
stgnHying arenas both intersect and interact. A taxonomy is then 
develops ' ^ >t suggests the following categories for television's 
diverse population of star figures: star presenters, star personaUtiee, 
star performers, star characters and star constellations. 

In the second section, this framework is demonstrated with star 
discourse analysis of promir>ent figures from television's prime 
signifying arenas. For exampte, m this section Walter CronkitOt 
Johnny Carson and Archie Bunker are treated as canonized stars of 
long-range relevance. Other star figures subjected to in-depth 
analysis include David Letterman. Muhammad AH, Howard CoeeM and 
Mr. T. FmaNy, in the closing chapter, an agenda to guide star studies 
is suggested. 



AN EXPERIMENTAL INVESTIGATION OF THE RELATIONSHIP 
OF SOME MESSAGE AND RECEIVER CHARACTERISTICS OH 
COMMUNICATION SUCCESS OrderNo. DA8421246 

PtTTA, DfNN!$ Anthony. Ph.D. University of Maryland. 1933. 242pp. 
Supervisor; Gary T. Ford 

This dissertation was designed to explore the advertising effects 
engendered by some message and receiver characteristics in radio 
advertising and their impact on communication success. The 
dissertation employed a 2 x 31 experimental design In which two 
independent variables. n)essage typo (assertion versus implication) 
and repetition (1 versus 2 versus 4 exposures of a message) were 
varied while two cover iates. the receiver's cognitive style and 
tnvoiven^ent with the advertised p/oduct category were assessed poet 
hoc. The dependent variables used in the study comprised a range of 
cognitive effects thought to result from exposure to advertising; aidod 
recall, unmided recall, and three types of beliefs, verbatim, conceptual 
and inlerentiaf beliefs. 

This dissertation investigates mass communication success, an 
area of interest tor both the Federal Trade Commission and 
advertising practitioners. Futhermore. the dissertation resolves, 
conceptually, the differences between two positions in the marketing 
literature, advertising nisleadingness and advertising success, and in 
so doing, provides a more universal perspective than either of them. 

This dissertation begins with an ari::l/sis of unsuccessful mass 
communication and the importance of studying Its causes. It also 
highlights needed research in the area which justify investigating tf>e 
research variables. 

The expenmeni conseted of several stages. The first stage, the 
pilot stage, involved refinement of the adverttsir>^ stimuli, pcocedures. 
and materials. The second stage involved collecting data on the two 

covanates: cognitive style and product involvement. The third stage 
conaiated of exposing 148 male and female subtects to the 

experimental treatTDent. 

Twenty research hypotheses were tested using multiple 
regreaslon, multivariate multiple regression and between variables t- 
tests. Results of the analysis supported several hypotheslred effects 
of the independent vanribles and covanates Repetition appeared to 
have a significant effect on subject aided recall and unaided recall 
With regard to the belief measures, repetition had a significant 
lelalionship to verba 'i t^ and conceptual beliefs Involvement shov^^ 
no significant relatic.-.shiDS to »he dependent variables Cognitive style 
had a Significant effect on conceptual beliefs. 

Several relatior Ahips among the dependant variables were also 
iMvestigated it wf j found that both conceptual and inferential begets 
Q were reli>»«^ hat they were unrelated to verbatim beliefs. 
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A CONTENT ANALYSIS OF CBONTS AND LIFTS 1958* 
^Mf REPORTING BLACK CiVtL RIGHTS MOVEMENT 
ISSUES Order No. DA84247«7 

SAOeuw, VAtCTi«STti»HANi€. Ph.D. OMo University^ 1984. 96pp. 
Director of Dissertation: Dr. Guido H. Stempel III 

This analytical content analysis discusses the contrlbutiona of the 
coverage of civil rights issues between 1955 and 1965 to tt>e 
I raepective success and failure of Ebony and Lite, tv^ general intereM 
iPictiire magazines. 

News-picture articles are the basic u nit of analysis for the study. 
TVie coding procedure is the placement of content into p red eler m in e d 
caieoories: Event Coverage Picture Stories, Feature Picture Sloriee» 
i Poflraits Environmental PortraitSt Confrontation Pk:ture Storiee, and 
! Aftermr Picture Stories. If pictures were mentioned in the '*Lttlera 
to the Editor"* column they were coded as to whether the writers of tm 
letters were for or againc! ^ivil rights movement issues presented In 
the magazines. 

Evkjence showed that Ute contained more pictorial coverage ol 
civil rights events than Ebony, This appeared to be due to the fact thai 
Li'ft was a weekly and it increased its proportion of coverage. Ue also 
carried a higher proportion of pictures with violence against civH 
rights demonstrators than Ebony, Ebony had a higher proportion ol 
pro civil rights issues in the "Letters to the Editor'* columns than Lift. 
The Event Coverage Picture Category and the Feature Picture Story 
Category contained more picture stories than the Portrait Category in 
both magazines. 

The proportion of Confrontation and Aftermath Picture Storlee In 
Ufe dU prove to be higher \\\an those in the Environmental Portrait 
Category, in contrast the proportion ol the Confrontation Picture 
Story Category and the Environmental Portrait Category in f bony waa 
siightty higher than thoea in the Afermath Picture Story Cate«ory. 



MASS MEDIA AND DBVtLOPMENI^ IN SUDAN 

OrderNo. DA8419e74 

8*0 Ahmeo, Abu Bakr Awad, Ph.D. The Pennsylvania State Unlvmra.^/, 
1984. 244pp. Adviser: Thomas W. Benson 

The purpose of this thesis is to examine mass media and 
develOFKnent In the Sudan. There is a general conserisus that maaa 
media are Important in developin^t countriet. Thim dissertation it a 
new case study which attempts to analyse tl le history and 
development of mass media in modern Sudan. It reflects a general 
overview In using media for change and in the service ol 

IK 



moiD^rnization and progrett. It questions tty% reciprocal relationship 
between media and $oc»ety, the f unctK)n arxj goals o< the role of the 
madia in development, it siigoests a new IGRA "Ricita" model of 
development based on education and religion with 5ocioecof>omic 
DSues of democrati/ation and participation. A support for the modei ia 
found, and a reconceptualization of the change process is proposed. 
Wt argue that change is a perception that starts within the irvdividual 

The central focus of this study is the contemporary development o< 
mass media in ti-ie Democratic Republic of the Sudan. Several 
conriecting th ^»e5 have been put forth to explain the pattern of 
development. Assumption^* established about mass media vvere; 
(1) people look at mass niedia for messages that can tiansiorm tNik 
lives and (2) mass media serves as an agent of reinforcement rather 
than an agent of change. 

Historical development is reviewed, the present situation is 
summarized, arxl implementations arKJ observations regarding future 
developments are made. The study confirms among ott^er things, the 
use of broadcasting effectively in education arxJ advances a propOMi 
tof the Open University in Sudan. 

The study seeKs to build upon what ts known about the role of 
communication in economic ar^d social development in the 
developing countries It also introduces theories of development and 
then proceeds tc a description of rvewspapers, periodicals, films, 
radio, television, news agencies, satellites, imported material ar>d 
media content of state controlled media that was virtually complfrle. 

Since September 28. 1983 (21st of Dhu Al Hijjah 1i03 AD), 
isJamization ar>d development of other cultural policies were 
announced by President Numeiri of Sudan to promote national 
<)enlity The r>ew laws establrsh security and justice in all their 
dimensions, by choosing to make it their special purpose to help find 
ways out of poverty to a decent Irfe through co-operation arKJ 
inaurance of a developmental society The media can be effective In 
creating awareness, interest and favoidblc attitudes by their immenee 
power to attract and hold the attention of millions of people about the 
^tiamic da'wah and recent Shariah enactments in the country. 

n is hoped that this study will open avenues for further reseerch 
which will eventually lead to more access to knowtodgt in 
development of hum^ nature, perticipeting in building the Sudanese 
nation. 



A MODCL FOR DEVELOPMENT OF A 
TaECOMMUNICATIONl SATEUITI NETWORK FOR 

ADMINISTRATIVE, EDUCATIONAL AND OTHER PURPOSES 
m A PRIVATE ORGANIZATION Order No* DAd4298M 

Srmf. Alun Ric«a«o. Eo.D. Andrews Univrsity, 1964. 127pp. 
Chairman: Edward A. Streeter 

f^oblem. While large organizations such as federal and state 
governments arxj large comniercial corporations have expervjed their 
resources to take ad vantage of communication satellites, private 
organizations with more modest means have not been provided with a 
p<ao for utilization of this new technology. The purpose of this study 
was to design a model for development of a telecommunications 
network which private organizations couW use to create their ov^ 
tf^icommunications satellite n iworks. 

Ulerature was reviewed to provide a perspective of the history ar^d 
dtvek)pment of satellite technology. Two telecommunicatlo«i 
natworVa already in operation by private organizatiorts were visilad 
and a report about these networks provided concrete aspects of 
'Mtm Dnnect systems, 

•nodel for tt>e development of a satellite networ^c was then 
recommended with specific notes on potential areas of operation and 
administration. The model was validated by a jury, a panel of experts 
m the field of satellite communications, who provided comments with 
their r/alu anions. 

Conclusion. Telecommunication satellite networks were shown to 
be successfully operated in two private organlzatlor^ and are known 
to be in a developinental stage at others. A simple stop-by-atep 
procedure, as recommended in this study, would be helpful to other 
of^nizalions interested in developing a network. The Seventh-day 
Adventist Church, object of this model, wiih its mul;i-faceted 
ooeration of administraUve offices, schools, hospitals, printing plants, 
food factories, broadcast atadonni. emergency preparedness \jnits, 
and approximately 3000 local churches in the Urntec' States couW 
benefit from having i reiecommunications networlr and ahoukl 
r.ir}mmce plana for developing an Adventist Tele'^ommunicationa 
^lefwork 
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ANALYSIS OF INCIDENTAL LEARNING VIA T:'LEV.SION AND 
THE RELATIONSHIP BETWEEN RETENTION AiJD INDIVIDUAL 
CHARACTERISTICS OF AGING ADULTS 

0»der No, DA8428710 
Stokes. Laura Christina. Ph D T'-e Flondd State Universtty, 1984. 
157pp. Ma)or Professor- Dr. Mary L. Pankowski 

The purpose of this study was to find what proportion of main and 
subordinate ideas aging adults remembered alter casually viewtng a 
television documentary. Thts study investigated the proportion o4 
main ideas and subordinate ideas recalled immediately and or>e week 
Istcr arxl the change between immediate ar>d delayed retention. This 
study also examined the le^atiooshtps between thie aging adult's 

MidivKjual charactertstics and the immediate arxj delayed retention of 
main ar>d subot'dinate ideas. 

Fif ty flve agtr>g adutts between fifty-two and eighty-nir>e years of 
aye were participants. Eighty percent were females, and twenty 
percent were males, their previous educational attainment leve< was 
above average. 

Participants viewed a commercially-prepared television 
documentary in a casual setting. A propositional analysis scheme of 
the program's narration was used to designate main and subordinate 
ideas. Cued-recall tests were developed and contained 5 items 
measuring mam ideas and 5 items measuring subordinate ideas. 
Imrriediately after the program was viewed, participants were given 
the first cued-recall test. A week later, participants took a different 
cued-recall lest. 

Results indicate that there is a statistically significant difference 
between the immediate recall of main ideas and the immediate recall 
of subordinate ideas. There is also a statistical difference between the 
delayed recall of mam ideas and the delayed recall of subordinate 
ideas. Although more main ideas and subordinate .Jeas are recalled 
immediately than one week later, the results of this research show no 
statistical difference between imm^^diate and delayed retention. 

When Stepwise Regression was used to analyze the importance ol 
the independent variables age. socioeconomic status, 
. fDtaningfulness of content and material, attitude towards television 
and previous education, only education v»as statrtically significant 
This variable explair>ed 28% of the immediate mam idea retention and 
19% of the immediate subordinate idea retention. Previous education 
c;iplair>ed 20% of the main ideas and 1 0% of the subordinate ideas 
recall one week after viewing tf>e documentary. 

ROLE STRAIN, ANOMIA, AND TELEVISION VIEWIfKl: A 
PRELIMINARY INVESTK5ATI0N Order No. DA842770S 

SrwTf R, Sahdma Kay Wktwi , Ph.D. OkJahom§ Sfafe Unlv^rsitv 

1984. 125pp. 

Scope of Study. The present research was designed to empirically 
test a theoretical conceptualization of prosocial television use. A 
basic under ying assumption was that individuals within society 
experience numerous structural constraints and respond to these 
constraints in either of two ways: (1) they perceive anomia and non- 
iwmative adaptive behaviors emerge or (2) they perceive stress and 
nomiative coping strategies emerge. Specifically, the research 
examined the following areas of interest: (1) fantasy television 
viewing as a form of adapting to perceptions of anomia and 
(2) eecape television viewing as a form of coping with perceptions of 
stress. It further considered the role psyc y>-»oc)al resources as 
contingency factors mediating thoie two relationships. A stratified 
random sample of 239 married Individuals In Oklahoma Cfty 
21trMr™f=r"""*™' • "■"^"^ "-Hin^, » yield 

Findings and Conclusions. Although the research suoDorted in m 
l-mrtaj way, the conclusion that telP.-oion v.s ving mayKa 
specific typo of coping strategy for the reduction of perceived rol. 
strain, the theory developed in this research project wa^ nofclLartv 
supported with th,s sarr^ple of respondents. TheJe vasT,^ Sio 
b«twMn perceived ano-nia and measures of fantasy 'o,evis^n ^ 
v«wmo. There did appear to be a relationship between peS^ed 
rote^atra.n and selected measures of escape television 'ew ng When 
the contingency variables were controlled, usinq narfial cnrrplnhv^n 
analysis, there was Hltle change in .he Mr.ngth of the rela^on h^^^^^^ 
However, when the total sf.r.ple was divided {higi/a^tCfei^^^ 
contmB,,ncy vanaWe, sorry, fgr.he, support was found..pai°curarW 

evidence 'r, • the preliminary mvesligation to warrant further 
research on the proposed theoretical KJeai """^^^ 



HiSPANlCS, THE MASS MEDIA, AND POLiTiCS: 
ASSIMILATION VS. PLURALISM Ordtr No. DA84 10603 

SuMJ^vi VfLEZ. F80€mco Antomio, Pm D T/)f University of Wisconsin • 
Mid/5 Of), 1 904. 357pp Supervisor Professor John T. McNelly 

This work investigates whether, for a sample of 165 Mexicant, 125 
P\j#no Ricana. and 110 Cubans m Chicago, (a) exposure to Hispanic 
and Anglo mass media is reflective of an ass^mllationist or a pluratat 
process, and (b) if exposure to such mass media influences political 
knowledgn of, and participation in, Am^ 'can society. Of particular 
interest is *he analysis of similarities and differences in th3se 
communication and political processes among the three Hispanic 
groups in Chicago. 

The independent variables are sex. age, proportion of years in the 
US, education. English language reading ability, and Spanish 
language reading ability. The dependent variables are (a) four 
measures of exposure to Anglo mass media, (b) eight measures of 
exposure to Hispanic mass mecia, (c) two measures of dependency 
on Hispanic radio and TV for information about the Latino community, 
(d) an index of political knowledge, and (a) an index of political 
partJcipation. Secondary analysis was performed, using hierarchical 
regression, on data from a 1977 stratified cluster probability survey a< 
Latinos in Chicago. 

The findings Indicate that exposure to the madia is often a function 
0* a combination of different variables for each Hispanic group» but 
that there is a general assimilationist process in Latinos* increased 
exposure to the Anglo rr.cdia and diminished exposure to the Hispanic 
media. 

The ffrxjinga regarding politicaJ processes indicate that controlUng 
for the independent variables: (a) Hispunc and Angio piint media 
have aigrrilicar^ positive influerKes on Puerto Ricans' poiitfcsl 

ttnowMge; (b) Hiepanic print media have a ai^ficamkifhjerM 
these Latinoe' poUtkal participation; (c) the Angio print media also 
have a significant influence on the political knowkKlge of Mexicans 
and Cubans who are US citizens, but the Hispenic print media does 
not; and (d) Hispanic radio has a positive influence only on the 
poiiticsi Itnowiedge of Cubans who are US citixsna. 



CAPfTALIST MODE OF COMMUNICATIONt, 
TELECOMMUNICATIONS UNDERDEVELOPMENT AND SELF* 

RELIANCE: AN INTERDISCIPLINARY APPROACH TO 
TELECOMMUNICATIONS HISTORY AND SATELLITE 
PLANNING ON A PAN-AFRICAN SCALE 

Order No, DA8503371 
Sy, Dsmsa Jacqucs Habis, Ph.D. Howard UnlvBrsity, 1984. 638pp, 

This dissertation adrlresses the following two fundamental issues: 
(1) To what extent is the underdevelopment of Black Africa's 
telecommunications sectors consequence of telecommunicatione 
growth and expansion in the Western capitalist worW, and 
pantcularly. Western Europe? (2) Why are the present 
te^ommunications planning strategies undertaken in the Africsn 
countriss inadequate? In order to tackle these issues, It is suggested 
that a single analytical framework bSseJ on historical materialism 
which Includes a perlodlzation of tolecommunications history in pre> 
colonial, colonial and post-colonial times. Is the more appropriate wty 
to Investigate telecommunications underdevelopment in Africa. Foyr 
major conclusions are suggested by the study: (1) In pre-colonlal 
tinr>es» the first revolutions in the art of transmission emerged in Black 
Pharaonic Egypt and in Black Africa through cave paintings, drume 
conveying coded signals, and writing systems; (2) during thecolor>lel 
period, telecommunications technology was primarily used as a 
means for economic expansion and military subjugation; (3) the post- 
colonial era is characterized by the Western multinational 
corporations' control of the national markets and the maintenance of 
outward -oriented patterns of telecommunications traffic in Black 
Africa, (4) The telecommunications planning strategies implemented 
in Africa under the leadership of Western capitalism aggravate the 
contir>ent*s economic and technological dependency. It is 
recomr/>erxied thai plans rooted in the unequal international division 
of labor must be completely revetted by the African countries if they 
want to Achfeve socio-economic and technological aeff-reliance. 



THE ITV THRILLER: THE INTERACTION OF MEDIA 
SYSTEMS AND POPULAR CULTURE Order No. DA8405452 
TANKSt. JONMNAN Davio, Ph.D. Ths University ot Wisconsin • 
Mad/son, 1964. 270pp Supeo^isor: Professor Don R. Le Due 

Television programming has been exchanged smcc the 
beoinnings of aational television systems Through the nineteen- 
fifties the Unued States was the dominant exporter of television 
proorammmg to the world. Country such as the Unll^ Kirgdom 
also engaged in program exchange on a minor scale. American 
program export was mode^ on the export of theatrical nation 
pictures in terms ol ralionaie and mechanics. Exchange by the UnHed 
Kingdom was dWerent in context and mechanics, especially the 
export o« programmmg by the compames ot Independent Television, 
the advertiser-supported teievlsion service created in 1954. Through 
the nineteen-sixties, ttie major companies of independent Teievtston 
exporled programs throughout the world, but the major emphasis 
on penetration of the United States, both in network sates and 
syndication. Associated Television (ATV) was the leader in sakM to 
the United States through its American subsidiary, Independent 
Taievision Corporation (ITC). ATV concenti ated on the sale of 
musical variety series and film action series. The latter came to be 
catlsd rrv Thrillers. This thesis documents the production of the ITV 
Throwers by ITV, the subsequent export of those series to the United 
States* snd the impact ot that pfoduction/export on the domestic 
audience. In so doing, the thesis examines theories of international 
program flow as expressed by Shiller, Varis end Nordenstreng and 
Jeremy Tunstall. These scholars view international program flow as s 
"one-way street" from industrialized nations to tt>e Third World. By 
examining the proceaa of program exchange betv^een two 
industrialized naliorm. the concept of a "mutual media advantage" ia 
proposed aa a modmcation of the generally accepted theory o< 
inierr>atk)nai program flow. 



PATTERNS OF MASS MEDIA EXPOSURE AMONG ADULTS, 
HIGH SCHOOL JUNIORS, AND SEVENTH GRADERS 
1 C'der No. DA842a309 

! Walker, Jamcs Robcrt.Ph.O. The University oi iowa. ^Q84. 285pp. 
Supervisor: Professor Samuel L. Becker 

The most common meatJS of identifying mass media consumers 
has been by the use of demographic variables. In this study, t^ i 
' researcher used Q-type factor analyses to identify types of ma s 
media consumers. Separate 0-type factor analyses were run hjr 
exposure to seven mass media (television, mofion picti'^f»s. r idlo. 
recordings, newspapers, magazines, and books) ar xrjosure to 
86 categories of content within these media. Separ^ \) ses were 
run for three groups of respondents (1 16 seventh r io7 
junion. and 121 adults) located in the Waterloo. > 

Analyses of exposure to (he 86 categories of ^dia content 

identified the following types: for the seventh grade. amale 
Readers. Male Newspaper Readers, Male TV Watchers. Female 
Newspaper Readers. Upscale Country. General TV Watchers, Male 
Movie Goers, and Non-News Readers: for the juniors, Cable 
Ttltvision Watchers/Newspaper Avoiders. Newspaper Readers, 
Black Females, Adolescent Male Interests. Female Movie Goers. Non^ 
Fiction TV Watchers. Female Adolescent Readers, and Entertainment 
. Television Watchers; and for the adults. Newspaper 
AvokJer/Entertainment Watchers, Newspaper Readers, TV 
Homemakers. Young Male Movie Goers, Country Listeners, Action 
Entertainment Watchers/Readers, Entertainment Watchers. 
Sports/Businesspersons. Upscale Readers, and Male TV Watchers. 

Using demographic variables as independent variables, regression 
analyses were performed to Identify the strongest predictors of the 
.nass media factors produced by the Q-analyses. Sex and age were 
the most frequent significant predictors. 

Correlations were run between the factor scores for the mass 
media content factors highest In violent content and perceived 
violence in society. These compared to the correlations 
pi'xiuced between twn i/)dividual media exposure variables (total 
lelev/iS!Gn exposure and exposure to violent television programs) and 
perceived violence in society. For the adults, the two mass media 
factors highest in violent content were more strongly correlated with 
perceived violence in society than were thfi individual media 
variables. 



BEINO-IN-THC BOOY: A REFLECTION UPON AMERICAN 
SELF-MEDICATION DRUQ ADVERTISING 

Ord«rNo. DA8423fiO« 

Wf LCM. Barbara. Pm D The University of low§, 1984. 4l2pp. 
Sup#fvtsors. Profensor Jarnes W Carey, Professor Donovan J. Ocht 

Tht primary purposa of this dissertation i$ to construct i broad 
ovarvi#w of lha evolution of sell -medication drug advert«ing from 
1778 through 1980 as it has emerged from the interacting forces of 
tha drmj and advertising mdustrfes. government regulators and the 
contumer/public. A secondary purpose jS to reflect upon that 
conatruction in light of the critical theory of uan lllich and to relate 
that reflection to the culturally bound e^' wvence of being m-the-body 
or embodiment. 

Th# history of self -medication drug advertising illustrates th« 
proce«€S postulated by ilhch's tt>eory that in the couree of modem 
lift th# individual his become increasingly dependent on mass 
produced goods and services and increasingly less autonomous. Th# 
drug iivjustry was seminal in combining the power cf increasingly 
potent products and increasingly effective persuasive capabilities. 
Drug products were earliest of the medical and scientific advanc«e 
which have allowed humans increased control over the body Drufl 
advertising was the first lo portray the body as an object to be 
managed, dominated arx) controlled. If. as philosophers contend, the 
human is always m a balance between being and having a body, the 
htttory presented here suggests that in the realm of drug advertismg 
during the 20th century there has been a bias in the direction 
preeenting the body as an object or possesion which one /)ea. 



LI8ERAT0RY EDUCATION CURRICULUM IN TV 
PRODUCTION FOR INNER CITY YOUNQ ADULTS 

Order No. DAa50140/ 
Zaccaroi. Denise MA«m. Ph.D. The Union for Experimenting Colleger 
end Universities, ^9Q4, 32pp. 

A curriculum for teachers of inner city young adults on the 
production of TV programs about community issues. This booklet 
describes liberator^ education methodology and techniques for 
teachers and students to use video in order to analyze and rf^flect on 
themselves and their community. It details a liberalory education 
methodology which allows students to think mora critically about the 
situation they are in and allows young adurts to be involved In the 
laaues of thetr community. It describes a learning process that opena 
up information which then allows students to transform the workJ to 
benefit therr lives. 

This curriculum is designed for a semester class in beginning TV 
production le^ading to a completed TV program. It explains how to 
chooee a topk: and a style for the production. It presents Itema one 
will ne«j to teach this clasa tn4 distribution outlets for the finished TV 
program. 



HISTORY AND ANALYSIS OF MEDIA CONTROL IN IRELAND 
1923 • 1983 Order Ne.DA5425l50 

WoooMAN. KiEflAN. Ph.D. Southern Illinois University at Carbondale, 
1884. 469pp. Maior Professor: Dr. Sharon Murphy 

Revolutionary ideology makes few plans for the stable peace on 
vi^ich its activity is predicated. The Irish in the 1920s were alone 
responsible for the conditions that would determine the quality of life 
that political freedom now made possible. Social control was, and 
continued to be, the dominant consideration. In exercising the rights 
d free citi7ens it became the policy of church and state to curtail their 
enjoyment on the fearful grounds that their exploitation might lead to 
abuse. First, for moral reasons, then, for political purposes, freedom 
ol expression was restricted by a form of censorship that was, with 
the passage of time, to grow progressively indefensible as 
understanding deepened of the nature of man and the functioning of 
hie institutions. 

This work examines the moral, political and intellectual climate in 
which occurred the changing conditions that governed 
communications over the period. It portrays the statutory and societal 
measures that sought to control literary output and contemporary 
media performance. It presents an outline of the history of 
government intervention in the conduct of the national broadcasting 
service's handling of news and features In general, and the reporting 
of events m Northern Ireland in particular. It considers the 
implications of the redefinition of individual responsibility for moral 
•ctionn as a result of new directions in theology taken by tha Cathoiic 
church It reviews the problems of reporting terrorist activities which 
arise when government policy is at variance with the professional 
obligations of the journalist to provide for an Informed electorate. 

To Jelermine the genesis and operationalization of moral and 
political censorshio over the perMxl recourse has been made to those 
organs of public opinion which considered itt shaping of public 
attitudes as part of their responsibilities. A contrastive history of the 
vigor of the prohibition on alleged indecent and obscene literature 
and of the exclusion of political terrorists from the airM/ays is further 
reviewed by questionnaires and inten/iev^. The church's new 
affirmation of personal responsibility for choices is contrasted with 
the limitations imposed on them by the government. In light of 
»ncreases m range aad improvements in drflusion, censorship, in 
"reiand. it will be argued, contains wit' it the elements t)-iat make its 
decomposition the inevitable outcomo of its own effectiveness. 



ERLC 



Copies of the Dissertations may be obtained by addressing your 
request to: 

University Microfilms International 

Dissertation Copies 

Post Office Box 1764 

Ann Arbor, Michigan 48106 

or by telephoning (toll-free) 1-800-521-3042 



o 2 



ERIC 



